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PIC SECRETARY BIRD

Inspired by its presence in the National Coat of Arms, the PIC has adopted a highly stylised icon of the
tary Bird as our logo.

Africa. As committed investors in the future of South Africa, we admire and aim to uphold thi
of our dealings.

Unique to Africa, the Secretary Bird is widely recognised as a symbol of freedom, strength a
that exemplify the PIC, our mission and our investment philosophy.

Corporate Identity Manual




& IS

OUR BRAND 1 BRAND PROPOSITION POWERPOINT & EXHIBITION STANDS
7 CERTIFICATES 13 23
LOGO 2
SIGNATURE IMAGERY ADVERTISEMENTS 18
8
TRANSITION
TENDERS AND ANIMATION 24
ANNUAL REPORTS 14
SIGNAGE AND GUIDELINES 25
PAGE GRIDS AND OUTDOOR BRANDING
LAYOUTS 9 19
PROPERTY SIGNAGE
26
COLOURPALETTEZ | ONEOFVOICELD  viaRKETING
MATERIAL 15
ARTWORK LIBRARY 11
STATIONERY 12 S
INFORMATION
TYPOGRAPHY 4 EbNERS L
ELECTRONIC
BRAND ELEMENTS 5 NEWSLETTER 20
OUR NAME 6 ONLINE MAGAZINE ARTICLES
SPECIFICATIONS 17 22

PROMOTIONAL ITEMS
21




SEC 4O

J ¢

Established in” 1911, the Public
Investment” Corporation (SOC)
Limited-is one of the largest in-
vestment managers in Africa to-
day, managing assets all over the
African continent.

The PIC, a registered fnancial ser-
vices provider, is wholly owned by
the South African Government,
with the Minister of/Finance as
shareholder representative.

We invest funds on behalf of pub-
lic sector entities,/based on invest-
ment mandates set by each of
these clients and approved by the
Financial Services Board (FSB).

Our goal is to not only meet, but
exceed our/ clients’ expectations
and our shareholder’ investment
objectives /through thorough re-
search, careful risk analysis and
stringent/compliance practices.

1

Qur/vision is to be the custodian
of‘a better tomorrow for our cli-
ents and stakeholders on the con-
tinent and globally.
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1.2 OUR SLOGAN

“Committed to serving our cli-
ents” is the motto we live by. We
strive to meet and exceed our cli-
ents’ investment objectives and
commitments to stakeholders.

We accept that our clients and
other stakeholders expect results,
therefore we are committed to do
everything possible to achieve the
required deliverables.

We are committed to serving our
customers by defning and com-
municating expectations; advo-
cating an attitude of “doing it
right the frst time!”; keeping to
our commitments and promis-
es; learning from experience and
not being afraid to concede fault;
striving for continuous improve-
ment; encouraging and fostering
innovation and creativity and pro-
moting, as well as encouraging
and celebrating our success.



SECTION 1

1.3 BRAND PLATFORM

1911-1951

In 1911, the Public Debt Commis-
sioners was established with a
mandate to manage trust funds
placed in the care of the govern-
ment.

Initially, the Public Debt Commis-
sioner’s clients were the South Af-
rican Railways and Harbours but
by 1924, they included the funds
of provincial administrators.

By 1951, the total assets managed
by the entity totalled £106.4 mil-
lion.

1952-1961
South Africa became a Republic
with the rand as its currency.

By the end of 1961, assets under
management totalled R1.6 billion.

1962-1984

The PIC, then Public Investment
Commissioners, changed its Pri-
mary focus from debt manage-
ment to the investment of funds
on behalf of the public sector.

In 1965, South Africa’s economic
growth was at its highest ever at
8.9%.

1985-1999
The PIC announced the formation
of the Isibaya Fund in 1995.

With massive, burgeoning politi-
cal and social changes underway,
South Africa’s economic growth
was at its lowest at 2.1%.

2000-2004

Parliament passes the Public In-
vestment Corporation (SOC) Lim-
ited Act [No. 23] of 2004 to pro-
vide for the establishment of the

Public Investment Corporation
(SOC) Limited and cessation of
the Public Investment Commis-
sioners.

Economic growth averaged 3.6%
for the period.

2005-2010

On 1 April 2005, following the
promulgation of the Public In-
vestment Corporation (SOC)
Limited Act, 2004, the PIC was
transformed into the leading asset
manager it is today.

Due in part to the global fnan-
cial crisis, South Africa’s economic
growth receded to 1.8% in 2009.

The PIC played a crucial role in de-
veloping the necessary airport in-
frastructure to accommodate the
massive infux of tourists to the
2010 world soccer tournament.

2011

The PIC celebrated 100 years of
existence, ending the fnancial
year with assets of over R1 trillion
under management and a num-
ber of important infrastructural
and investment projects that im-
prove the lives of millions of South
Africans.

OUR POSITIONING NOW
Cutting edge expertise, service
and products, refned by more
than a century’s experience in the
business of asset management,
from a modern company that has
evolved with the times to cater for
it’s clients diverse needs in a mu-
tually enabling environment of
cooperative culture.

Public Investment Corporation




Inspired by its presence in the Na-
tional Coat” of Arnfs the PIC has
adopted a hghly stylised icon of

“PIC image is defned by the
“ceremonial icon of the elégant
Secretary Bird in our logo/ repre-
senting the inspiration /,/v/vhich is
dr\awn from the National Coat of
Arms. The bird is showh here in all
foun stages of leght /representing
the necessary proaess of life re-
quired to complete all revolutions.
The spreading of/its wings stands
for both pride and control within
today’s changing world and mar-
ketplace

On the National Coat of Arms,
the Secretary Bird represents vigi-
lance, as well as the rise and pride
of South!Africa as it has been es-
tabllshed /n modern day society.

itted investors in the fu-
ture of South Africa we admire this

nd aim to uphold it in all
our practices and dealings.

The/éecretary Bird has tradition-
ally been admired in Africa for its

striking appearance and ability to

deal with danger.

Unique to Africa, the Secretary
Bird is widely recognised as a
symbol of strength, courage and
freedom. These are the true values
and core goals that exemplify the
PIC, our mission and our invest-
ment philosophy.

The PIC logo icon has been specif-
ically designed and constructed,
and therefore should not be cop-
ied or altered in any way.

2.2 LOGO CONSTRUCTION

A logo is a combination of a word
mark and/or a Symbol as a unique
graphical signature that is used
by a brand for identifcation, and
public recognition. The logo itself
embodies the values of the brand
and builds equity through recog-
nition.

The logo icon consists of a highly
stylised icon of the Secretary Bird
and the full Public Investment
Corporation (SOC) Limited log-
otype, as well as the by-line “Est.
19117, which appears below the

logotype.

The specifcations are based on
a standard logo of 170 mm high
and 55 mm wide. Any reduction
or enlargement of the logo must
therefore be in proportion to the

Ya X- he|ght

~COR POEATEDJ'}E g

standard size. It is important that
the proportions of the logo are
not distorted. The correct con-
struction method of the logo is
aided by the use of a square grid.

The grid is created using an
x-height measurement (E), which
is determined by the height of
the wording “Public Investment”,
therefore E = x-height. The logo is
further constructed using a grid,
where the x-height is used to cre-
ate columns and rows (see be-
low). This grid will help you con-
struct the PIC logo with accuracy.
The x-height is used to determine
all other measurements and dis-
tances.

S - 1 ]1/3 x-height,
=1 =—=1"=—-1mm thic

| Thicklineis the length of

 Est. [ 1911

|
|
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the word “Public Invest-
ment” and is 3mm thick.

‘ Bottom point of logo icon
lines up with bottom line
“Est. 1911



SECTION 2

2.3 LOGO SIGNATURE WITH DESCRIPTOR

Aesthetically, a logo may contain
features that are apparent in the
rest of the brand identity such as
shapes, colours and typography.

This is the preferred use of the PIC
logo. The logo icon must always
appear with the logotype and de-
scriptor. Use the basic logo grid
when constructing this logo. Any
reduction or enlargement of the
logo must be in proportion to the
standard size.

The logo icon must always be in
the exact shading, using the PIC
Primary and Secondary colour
palette, as specifed in 2.6.

The corporate typeface “Stone
Sans” must be used for the logo-
type descriptor. The words “Pub-
lic Investment Corporation (SOC)
Limited” and the by-line “Est.
1911” must be typed in Stone
Sans Medium.

The spacing or kerning between
the letters in the words “Public
Investment” must be 10pts. The
spacing or kerning between the
letters in the word “Corporation”
and the by-line “Est. 1911 are 0/
auto.

Logo bird icon

PUBLIC INVESTMENT
CORPORATION®

Est. 1911

Logotype / descriptor

Public Investment Corporation

LOGO

2.4 LOGO SIGNATURE ELEMENTS -

LOGO ICONS

Signature graphic elements must
be considered as part of the brand
identity because they carry dis-
tinctive qualities that represent
the brand, and these qualities can
be used throughout various touch
points and marketing collateral to
help build brand recognition.

The logo bird icon can be used as
an outlined drawing or applied
in a solid one colour. This pattern
should be between 0,5pt and 3pt
thick. The icon pattern should
be used in white space areas of
the layout and may only overlap
imagery. It may NOT overlap the
logo and text. These elements can

Corporate Identity Manual

be used throughout all applica-
tions and media, but the message
and format should be considered.

These outlines can be used as
design elements for printed and
electronic applications. They can
be applied to the bottom right
corner of the artwork or page.

For more information and colour
options please see Section 5.

/
#



SECTION 2

2.5 LOGO SIGNATURE ELEMENTS -

BIRDS IN FLIGHT

The PIC image is defned by the
ceremonial icon of the elegant
Secretary Bird in our logo, repre-
senting the inspiration which is
drawn from the National Coat of
Arms. The bird is shown here in all
four stages of fLight, representing
the necessary process of life re-
quired to complete all revolutions.
The spreading of its wings stands
for both pride and control within
today’s changing world and mar-
ketplace.

On the Coat of Arms, the Secre-
tary Bird represents vigilance, as
well as the rise and pride of South
Africa as it has been established in
modern day society. As commit-

ted investors in the future of South
Africa we admire this symbol and
aim to uphold it in all our practic-
es and dealings

The Secretary Bird has traditionally
been admired in Africa for its strik-
ing appearance and ability to deal
with danger. Unique to Africa, the
Secretary Bird is widely recognised
as a symbol of strength, courage
and freedom. These are the true
values and core goals that exem-
plify the PIC, our mission and our
investment philosophy.

Solid logo bird icon Outlined logo bird icon

Public Investment Corporation
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LOGO

2.6 CLEAR SPACE
AND MINIMUM SIZE

A clear space or area of isolation
has been devised to ensure prom-
inence and protection of the iden-
tity. This area should always be
clear of any text, imagery or other
brand elements.

To ensure maximum legibility and
high reproduction standards, the
logo and logotype may not be
reduced smaller than 18.5mm
height and 25,5mm width. For
print applications, the logo must
not be smaller than 20mm and for
electronic applications it may not
be smaller than 70 pixels. “Est.
1911 must be legible.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

PUBLIC INVESTMENT.
CORPORATION® ;

777777777777777777777777777777777

Electfonic = 70 pixels




2.7 LOGO COLOURS

The preferred use of the PIC logo
is the full colour shaded logo. The
logo icon is supplied as a vector
(EPS), which was created in Ado-
be lllustrator (Al) in the master art-
work library. The PIC icon consists
of two parts which create the Bird
logo. These parts are intricately
shaded in the PIC corporate col-
ours. The logo gradient shading
may never be altered.

The top half of the icon is shaded
with a colour gradient that starts
from Light (at the bottom) to
Dark (at the top). There is a hint
of white at the bottom that fades
into the PIC Secondary Pale Blue
(Pantone 290 C), into the PIC Pri-
mary Light Blue (Pantone 5425
C), into the PIC Blue (Pantone 550
C), into the Secondary Dark Grey

(Pantone 433 C) and fnally into
the Primary 100% Black.

The bottom half of the logo icon
has very intricate shades of Greys
which varies from white into the
PIC Secondary Sand (Pantone
7527 C) into the PIC Secondary
Light Grey (Pantone 429 C), into
the Primary Dark Blue Grey (Pan-
tone 431 C) into the PIC Second-
ary Dark Grey (Pantone 433 C),
and fnally into the Primary 100%
Black.

The logotype and descriptor are
written in the PIC corporate Pri-
mary colour, Dark Blue Grey (Pan-
tone 431 C).

Full colour shading / gradients

PUBLIC INVESTMENT
CORPORATION®

( Pl JHII( ~J |a|

PUBLIC INVESTMENT
CORPORATION®

Full colour reversed out

Est. 1911

Dark Blue Grey
Pantone 431 C
C60 M40 Y39 K25
R100 G137 B159

Public Investment Corporation

One colour (Grey) reversed out

2.8 LOGO APPLICATIONS

The PIC logo is primarily placed
on a white background. PIC log-
os must be reproduced in the PIC
corporate colours (see Section 3).
The preferred logo usage is the 3D
full colour logo on a white back-
ground. When the identity ap-
pears on a white background the
logotype becomes the PIC Dark
Grey colour. When the identity ap-
pears on a Dark background the
logotype becomes white.

When the logo has to be repro-
duced in two colours, i.e. packag-
ing or corporate clothing that only
allow for a two-colour application.
The PIC corporate colours must be

PUBLIC INVESTMENT

CORPORATION

Two colour

PUBLIC INVESTMENT
CORPORATION®
Est. 1911

Two colour reversed out

TMENT

One colour (Silver) reversed out

Corporate Identity Manual

used (see identity matrix on next
page).

If the logo has to be used in a sin-
gle colour, the PIC corporate col-
ours are permitted i.e. corporate
clothing / embroidery (see identi-
ty matrix).

When the logo is reversed out it
must be simplifed and applied as
a one colour application. The pre-
ferred usage is for the logo to be
reversed out in white on one of the
PIC corporate colours (see identity
matrix on next page).

PUBLIC INVESTMENT
CORPORATION®
Est. 1911

One colour

FPUBLIC INVESTMENT
PORATION®
1

One colour (white) reverged put



SECTION 2

2.9.1 IDENTITY USAGE
MATRIX - PRIMARY
COLOURS

The identity usage matrix serves
as a guide to show how the logo
can be reproduced. The full colour
logo on a white background is the
preferred usage but, if necessary,
the logo can be reproduced as fol-
lows.

2 colour/spot

full colour/cmyk

J

PLIBLIC
T

PUBLIC IMVESTMEMNT
CORPCRRAT IO

IVES TRAENT

PLIELIC INVESTMENT PLRELIC INVESTREEMT

PLIELIC IMVESTMEMT

B/W B/W 3D

White

PUBLIC INVESTRENT

CCHPORATION
PIC Cream
Pantone 7499
40% tint
PIC Blue

Pantone 5425 C

PIC Dark Grey
Pantone 431 C

Black
Pantone Black C

PUBLIC INVESTMENT

PUBLIC INVESTMENT
CORPORATIN

Public Investment Corporation

LOGO

2.9.2 IDENTITY USAGE
MATRIX - SECONDARY
COLOURS

The identity usage matrix serves
as a guide to show how the logo
can be reproduced. The full colour
logo on a white background is the
preferred usage but, if necessary,
the logo can be reproduced as fol-
lows.

B/W B/W 3D 1 colour/spot 2 colour/spot 3 colours full colour/cmyk

Dark Blue
Pantone 5405 C

Light Grey
Pantone 429 C

Blue
Pantone 550 C

Pale Blue
Pantone 290 C

FLIBLIC INVESTMENT
CORPORATION
[T

/ ! /

Dark Sand
Pantone 7501 C

FLIBLIC INVESTMENT
CORSORLATION

Corporate Identity Manual /V 1
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SECTION 2

2.10 LOGO DONT’S

As the most important element
of the PIC brand, the logo should
never be altered or changed in any
way. This allows the brand to pro-
ject one holistic brand message.

e The PIC logo may not be elon-
gated or distorted in any way.
Do not change the spacing of
any of the elements in relation
to each other.

e The design and proportion of
the logo may not be altered in
any way. Do not change the
way the logo type is stacked.
Do not rotate or change the
angle of the icon.

PUBKIC INVESTMENT
PORATION®

e The logo should never be
placed over an image, gradi-
ent, vector, pattern or any ele-
ment that would confict with
it. No effects may be applied
to the logo i.e. drop shadow,
bevel and emboss, inner or
outer glow etc.

e Do not change the colour of
the logo type. Please refer to
Identity usage matrix when
applying the logo to coloured
backgrounds. The logo type
must be readable at all times.

To avoid errors, please request PIC
logo from the Master artwork li-
brary.

Public Investment Corporation

LOGO

2.11 TAGLINE AND APPLICATION

The tagline is another very impor-
tant component of the PIC brand
and should be treated with the
same attention and respect as the
PIC logo itself.

The tag line must always appear
in sentence case in the PIC Pri-
mary corporate typeface, Stone
Sans medium. Where applicable
the PIC tagline “Committed to
serving our clients”, should be
applied below the PIC logo in the
PIC corporate colour, Dark Blue
Grey. Here the tagline should be

Extursbon o [ Clear space Suheighe

S Emo

|

i |
HEEE
!

|

|

IIN\);ESTMENT
TION®

AETT T 7

the same width as the PIC logo
and should line-up in a justifed
alignment. There should be an
exclusion space of 1 x-height (E)
between the PIC logo and the
tagline. There should always be
an x-height exclusion zone, sur-
rounding the tagline that is 1
x-height (E) on all sides.

For vertical layouts the tagline can
also appear at the bottom of the
page in one of the PIC Secondary
corporate colours.

; 3 = height
I

] ] ‘1| } Il | =
ed to serving opr clientsjais,

Corporate Identity Manual

Committed to serping our clients




SECTION 3

Colour plays an important role in
identifying-our company, its prod-
ucts and services. The consistent
and-accurate use of these colours
iS a major factor in keeping our
brand recognizable and memgora-
ble.

Colour palette is key in creating a
consistency across all mediums —
web, print, video etc./Colour can
make or break a brand due to its
strong ability to eyoke emotion.
Colour combinations have been
created as Colour Schemes for
specifc Brand messaging.

Please ensure/that these colours
are never altered.

LIGHT BLUE
PANTONE 5425 C

C55 M27 Y21 K4

R100 G137 B159

COLOUR PALETTE

PRIMARY COLOUR PALETTE

R76 G92 B97 RO GO BO

Corporate Identity Manual

3.2 PRIMARY PALETTE

The PIC brand consists of four
main Pantone colours and should
always be reproduced according
to the Pantone matching system.

These colours must be used across
all applications and media, includ-
ing print and web to ensure com-
plete consistency.

The three main Primary PIC col-
ours are Light Blue, Dark Blue
Grey and Black. Use the Cream
colour very sparingly.

Pantones are used for high end
print applications, including sta-
tionery and high end brochure
covers etc.

CMYK colour values are used for
print, signage, vinyl applications
and promotional material.

RGB colour values are used for all
online and digital applications.

DARK BLUE GREY BLACK CREAM
PANTONE 431 C PANTONE BLACK C PANTONE 7499 C 40%
C60 M40 Y39 K25 CO MO YO KO C7 M9 Y38 KO

R232 G215 B151



SECTION 3

3.3 SECONDARY PALETTE

The Secondary colour palette is
available to compliment the Pri-
mary palette. There are 10 PIC

Pantones are used for high end
print applications, including sta-
tionery and high end brochure

COLOUR PALETTE

3.4 COLOUR CLAUSE - COLOUR AND PRINT VARIABLES

All Pantones and all conversions of manual and must be matched ex-
these Pantones to CMYK and RGB  actly. No colour variables are per-

covers etc.

CMYK colour values are used for
*The Orange tones are to be used  print, signage, vinyl applications
very sparingly. Only as an accent, and promotional material.

for example, in line drawings.

Corporate Secondary colours.

RGB colour values are used for all
Please ensure that these colours online and digital applications.
are never altered in any way.

SECONDARY COLOUR PALETTE
LIGHT ORANGE
PANTONE 1375 C

DARK ORANGE
PANTONE 172 C

SAND DARK SAND
PANTONE 7527 C ~ PANTONE 7501 C

ORANGE
PANTONE 151 C

C3 M4 Y14 K8 C6 M10 Y26 K7 CO M47 Y94 KO CO M64 Y100 KO CO M82 Y94 K2

R218 G215 B203 R219 G206 B172 R239 G120 B19 R231 G73 B34

R255 G160 B47

DARK GREY
PANTONE 433 C

LIGHT GREY
PANTONE 429 C

DARK BLUE
PANTONE 5405 C

Pale BLUE BLUE
PANTONE 290 C PANTONE 550 C

C21 M11 Y9 K23 C23 MO Y1 KO C55 M19 Y13 K1 C79M46 Y27 K11  C94 M72 Y53 K66

R165 G172 B175 R194 G222 B234 R98 G155 B186 R49 G93 B125 R4 G25 B36

Public Investment Corporation

must be done according to the CI

mitted.

3.5 ADVERTISING AGENCY SIGN OFF AND PRINTING PROCESS

All artwork, colours and imag- 1. Client performs sign off of Should clients elect to outsource
es must frst be approved by PIC the advertising agency design  any print work, then the respon-
Communications Department. proof before fnal print- ready  sibility of the advertising agency
The advertising agency must ask artwork prepared. ends at point 1 above and steps 2
for all proofs to be signed off. 2. Printing factory prepares and -9 should be performed by the cli-
submits a colour proof for sign  ent with all communication with
The signing off of proofs and off before printing fnal mate- the print factory to be handled
quality control of print work is rial. by the client. However, if agreed
an important advertising agency 3. Printer’s proofischecked against  beforehand the advertising agen-
function and responsibility since specifcations, for colour chang-  cy will assist in this process on a
mistakes can creep in due to the es, layout, company specifca- time/cost basis.
transfer of the large fles involved tions and other anomalies or
and other technical problems in amendments.
the printing processes. 4. Should any amendments be
required at this stage (before
The advertising agency prefers to fnal printing) - the advertis-
fulfl the function of production ing agency effects the needed
for this reason and since this en- changes to design work.
sures a high quality end- product 5. Steps 2 to 4 are repeated as
and ensures the client against er- many times as required.
rors resulting in costly reprinting. 6. Only when the proof is 100%
perfect, it will be signed off.
The advertising agency can- 7. The print factory can now go
not accept any responsibility for ahead with bulk printing.
print work that has not been pro- 8. With critical and complex print
ject-managed by their own pro- work, the advertising agen-
duction team and signed-off by cy staff will perform printing
their designers since they have no press proofng as the job is set
control over the required neces- up on the printing press.
sary procedures: 9. Final print material is delivered

and then checked against the
specifcation and also judged
against the relevant industry
standards.

Corporate Identity Manual
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The Primary typeface is'used in all
marketing ~communication and
headlineg” copy. The Secondary
typeface isused as body copy.

The  Primary and Secondary /PIC
typeface is Stone Sans. Only the San
Serif version of Stone may be used
on printed or electronic media.

No other font may be used.

In PC programs Jlike Microsoft
Word, where Stone Sans is not
available the typeface Arial has
been selected to replace Stone
Sans.

No other font may be used.

Stone sans

aAbBcC123?@%

Stone sans
Semi bold

DEFGHIKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
4567890 ?!,.:”;"\+-()

aAbBcC123?@%

Stone sans

Semi bold italic

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
4567890 ?!,.:";\+-()

aAbBcC1237@%

Stone sans bold

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
4567890 ?1,.:7;\+-()

aAbBcC1237@%

Arial regular

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
4567890 ?!,..7;\+-()

aAbBcC123?@%

Arial italic

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
4567890 ?!,.:";\+-()

aAbBcC123?@%

Arial bold

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
4567890 ?!,.:";\+-()

aAbBcC1237?@%

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
4567890 ?1,.:7;\+-()

Corporate Identity Manual

4.2 PROFESSIONAL
(CORPORATE AND
PROMOTIONAL)

The Primary PIC typeface is Stone
Sans. Only the San Serif version
of the Stone font family may be
used on printed media. Stone
Sans must be used on all printed
stationery and materials.

No other fonts may be used.

For all online and digital applica-
tions, the Secondary font family
Arial must be used. For PC pro-
grams like Microsoft Word, where
Stone Sans is not available, the
typeface Arial has been selected to
replace Stone Sans.

No other fonts may be used.
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SECTION 4

4.3 OFFICE

The Primary PIC font is Stone Sans
and the Secondary PIC typeface is
Arial.

No other font may be used.

For all online and digital applica-
tions, the Secondary font family
Arial must be used. Stone Sans is
not a web safe typeface, so the
universally preferred typeface Ar-
ial must be used.

For general offce use, in PC pro-
grams like Microsoft Word, where
Stone Sans is not available the
typeface Arial has been selected
to replace Stone Sans. For elec-
tronic media the typeface Arial is
used, as it is an universal typeface
and all computers come with this
standard typeface. Therefore mak-
ing it easier to use and share elec-
tronic media.

aAbBcC123?@%

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
4567890 ?!,..";\+-()

aAbBcC123?@%

Arial regular

Arial italic
DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
4567890 ?!,..";\+-()

Arial bold aAbBcClZS’?@%

DEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
4567890 ?!,.:7;\+-()

Public Investment Corporation
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4 e
Signature ger}pﬁ/lc elements must
be considered as aﬁof the brand
i i gusép they carry dis-
ive qualities that represent
e brand, and these qualities can
Ee sed throughout various touch
P points and marketing collateral to

_~ help build brand recognition

/

Solid and outlined logo bird icon repetition Outlined logo bird icon repetition

Corporate Identity Manual

5.2 LOGO ICON
REPETITION

The repetition of the outlines of
the logo bird icon form the main
PIC brand elements. These ele-
ments can be used throughout all
applications and media, but the
message and format should be
considered.

The repetition of the outlined bird
logo icon can only be repeated
a maximum of three times. The
repetition of the outlined bird
logo icon can be done in a com-
bination of no more than three
of the PIC corporate colours. Two
Primary corporate colours should
be used with one Secondary cor-
porate colour. The logo bird icon
can be used in a fexible manner,
enlarging or reducing the size ac-
cording to use and application.

Solid logo bird icons can also be
used with the outlined logo bird
icons. A combination of two sol-
id icons (in two different Primary
corporate colours) with one out-
' n (in a Secondary corpo-
rate colour) can be used.
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5.3 COLOUR OPTIONS

When selecting colour combi-
nations for PIC bird outlines and
solid logo icon repetitions; the
preferred colour combination for
outlined PIC logo icons is one PIC
Primary corporate colour, and
two PIC Secondary corporate col-
ours. The Secondary colours i.e.
Orange, can be used as a “spot
colour”, to bring some brightness
to a design or highLight a certain
area of text or imagery.

When utilising the solid logo icons
the background colour should be \
a Primary colour and the solid and [\
outlined logo icons are Secondary ’
colours.

See examples of suggested colour ‘
options for both outlined and sol- / “
id logo bird icons repetitions be
low.

Outlined logo bird icon repetition
- colour option 1

Outlined logo bird icon repetition
- colour option 2

Black (P) - Pantone Black C
Dark Orange (S) - Pantone 172 C
Blue (S) - Pantone 550 C

Light Blue (P) - Pantone 5425 C
Orange (S) - Pantone 151 C
Light Grey (S) - Pantone 429 C

Public Investment Corporation

Outlined logo bird icon repetition
- colour option 3

Light Blue (P) - Pantone 5425 C
Light Orange (S) - Pantone 1375 C
Pale Blue (S) - Pantone 290 C

Solid and outlined logo bird icon
- colour option 1

Light Blue (P) - Pantone 5425 C
Dark Orange (S) - Pantone 172 C

BRAND ELEMENTS

Solid and outlined logo bird icon
- colour option 2

Solid and outlined logo bird icon
- colour option 3

Dark Blue Grey (P) - 431 C
Orange (S) - Pantone 151 C

Black (P) - Pantone Black C
Light Orange (S) - Pantone 1375 C

Corporate Identity Manual
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6.2 CORRECT USAGE

/ e
The correct m’s/age et/a brand > When referring to the Public In-
name is paramourft It allows for vestment Corporation (SOC) Lim-
one consmtent”brand message to / ited in text the name is always
be Omm)anlcated through all cor spelled using title case. The frst
/porate‘medla and documents. letters of the words must always
P be in a capital letters and the rest
/Our name is the foundatlngn of of the word must be in lower case.
our brand. Once in the market
the brand name will greaztly deter- For ease of use, the name can be
mine the brand’s posWon in the abbreviated to PIC (All caps)if it
minds of consumers,/ Far more will be used more than once in
than just a series of letters, a suc- any section of writing or article.

cessful brand name can help the
product or services survive for a
long time.

Public Investment Corporation
(SOC) Limited

Our corporate brand is a visual expression of our combined
skills, intelligence and business acumen. The objective of this
identity system is to provide the guidelines necessary for the
consistent use of our brand identity, in order that our audiences
recognise our corporate ambition through its expression.

We wish to enhance our position as central to the positive South
African story and continue to generate good will as a public
servant.

These guidelines will assist with the implementation and main-
tenance of our new identity. By following the guidelines care-
fully, you will be able to maintain and control the application
of the Public Investment Corporation (SOC) Limited brand, thus
contributing to its wellbeing.

.
F':,_r'i.J

xevenve
mcomcepi [dea
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SECTION 7

cts, the brand’s DNA should be

foetsed to improve consistency

e and alignment of all the PIC,com-
~ munications.

As a truly South African’ organisa-
tion and entity, the PIC strongly
believes in nation building and
development of South Africans,
as well as actively improving the
quality of the lives of South Afri-
cans from every walk of life.

While delivering healthy returns
for our clients is a top priority, the
ributes to the broad-
er i nomic development
of South Africa by making signif-
icant infrastructural investments
in previously disadvantaged and
underdeveloped communities.

1l
l
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e
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7.2 BRAND VALUE

Brands are a promise. They tell
consumers what quality to ex-
pect from a product or service
and show off its personality. Firms
invest a lot on the image of their
brands to foster sales and loyalty.
But measuring their value is hard.
It is very important to create fa-
vourable consumers’ and public
perceptions.

The PIC believes that its values
constitute the building blocks of
the manner in which it conducts
its business. We believe in the
highest standards and are com-
mitted to equal opportunities,
transparency and accountability.

Our mission and vision comes to-
gether to create our brand value.
A notion that we feel very strongly
about. Our brand value is an ex-
pression of our brand’s ‘personal-
ity’ in a way that is clear, relevant
and compelling.



Tone of voice” is paramount in
representing the PIC brand per-
sonality“in a consistent manner.
All_the PIC imagery must deliver
a consistent tone of voice in order
to-build a believable brand per-
sonality that consumers feel'they
can trust. This tone of voi

be carried out in all collateral by
giving each application a similar
“look and feel”.

The PIC imagery plays a big part
in creating a consijstent “look and
feel”. Although/ consistency in
tone of voice is/crucial, it also is
important to know when to vary
the style within the PIC’s estab-
lished tone of/voice.

This must done in order to ef-

fectively target different markets.
Imagery should be primarily used
in full colour. Secondary images
can be Black and white imagery,
which can be converted to Grey-
tone scale using Adobe Photo-

Corporate Identity Manual

8.2 STAFF
PHOTOGRAPHY

Personnel must always be photo-
graphed using a white backdrop
and sharp focus. For individual
photographs, personnel but be
photographed from the shoulders
upwards (head shots).

These portraits must be taken us-
ing good Lighting to avoid Dark
shadows and dull photographs.
Photography is a very important
element of the PIC brand and staff
photography has to help project
positive brand values. Staff should
look friendly and approachable, in
order to project this positivity.
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8.3 SIGNATURE
IMAGERY

Photography is used in all com-
munications and should refect
the corporate values, as well as
the PIC mission and vision.

The PIC photographic imagery is
bold, strong and dynamic. These
images are shot at interesting
point of views and are used to
create visually dynamic layouts.
Photographic images should al-
ways be used to support the logo.
Photographic imagery must nev-
er overpower the logo or brand
image. Where possible images
should be used inside the PIC bird
logo icon lines. The solid and out-
lined bird logo icons can be added
to create a dynamic layout.

Photographic imagery can either
be general, promoting or show-
casing the brand as a whole or it
can be specifc to each PIC sector
applications.

SIGNATURE IMAGERY

Corporate Identity Manual

8.4 IMAGERY
APPLICATIONS

The solid and outlined bird logo
icons must always compliment
the image and must not overlap
the image completely.

Please see suggested examples of
square, vertical and horizontal im-
agery applications.




SECTION 8 SIGNATURE IMAGERY

8.5 FULL COLOUR 8.6 BLACK AND

Full colour imagery should refect WHITE
the modern, vibrant and dynamic

nature of the PIC brand. Black and White photography can

be used to contrast full colour im-
agery or to compliment one col-
our applications and media such
as, newspaper advertisements and
newsletters.

Full colour imagery must still re-
main professional and corporate,
and only the highest resolution
imagery should be used in all
communication.

i .
T L IERYL
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8.7 DON’TS

Do not alter the image colour-
ing to make the image seem
artifcial. All images must be
believable.

Do not posturize imagery or
make it seem as though it is a
drawing or a vector.

Do not select images that are
too Dark.

Do not invert imagery colour
so that the image resembles a
photograph negative.

Do not de-saturate any imagery.

Do not stretch imagery verti-
cally or horizontally.

Do not fade or Lighten image-
ry.

Do not create purely Black
and white images with ex-
treme contrast. Grey-tone
scale must be used.

Public Investment Corporation
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v <

A visual language is a system of
communication that uses visual
elements. An-image that drama-
tises"and communicates an idea
presupposes the use of a visual
language. The elements in an/im-
age represent concepts in a spatial
context.

For a consumer to buy into a
brand, they must frst be made
aware of it. Brand attitude can-
not be formed. A brand that has
some level of brand awareness is
far more likely to be considered,
and therefore chosen, than brands
which the consumer is unaware
(o]

The higher /the position of the
brand in the consumer’s mind
measured by unaided recall, the
higher the/purchase intention and
the higher the relative purchase of
the brand.

Brand awareness should also be an
important goal of marketing com-

9

munications efforts, as it is widely
acknowledged that without brand
awareness occurring, brand atti-
tude and brand image cannot be
formed.

Brand name awareness is one of
major brand assets, which add
value to the product or service
and/or its customers. Investments
in brand equity and in particular
brand awareness can lead to sus-
tainable competitive advantag-
es and long term value. Brand
awareness can add value by:

e Placing the brand in the
consumer’s mind;
Acting as a barrier to entry to
new disestablished brands;
Reassuring the customer of the
organisation’s commitment and
product quality; and
Providing leverage in the
distribution channels.

9.2 GRID OVERVIEW

Grid-based designs create solid
visual and structural balance in
print and electronic media. So-
phisticated layout structures offer
more fexibility and enhance the
brand’s visual experience.

A grid is used to help standardise
the brand elements and create a
message that does not alter the
brand image in any way.

The grid system is also used in or-
der to maintain the integrity of the
logo when used in conjunction
with the branding elements. This
ensures a consistent look and feel
throughout all communication.

Document Margins Vertical grid Horizontal grid Full grid
As a guide, the document On an A4 application, a On an A4 application, a On an A4 application, use
margins must be set at seven column grid with ten row grid with no gut- the grid to layout the ap-
10mm on all sides. no gutter must be used as ter must be used as the plication. For example the
the vertical grid. horizontal grid. letterhead. The logo and
tagline appear in the top
right hand corner and take
up three vertical blocks.

Corporate Identity Manual



9.3 LAYOUT
INTRODUCTION

When working with the PIC iden-
tity, the overall layout of all the
elements need to be taken into
account in order to present a con-
sistent brand image.

The layout conveys the idea of
clear and concise messaging,
which is strengthened by the use
of white space. This serves to fo-
cus the attention on the correct el-
ements and present a vibrant and
modern brand image.

Public Investment Corporation




SECTION 10:

how you are
clients, investors

engage with your audience.

The tone of voice used when com-
municating with our clients forms
the basis of both our brand refec-
tion and the image/we want to
present to our markét and our cus-
tomers. A professional approach is
key since it will set the tone for the
experience the customer will re-

get audience and communication
channel into consideration, it will
ensure that all communications
have the/PIC “look and feel”.

While we want to always empha-
sise the positive with our stake-
olders, the tone of marketing
materials and correspondence
should never embellish or exag-
gerate our products or services.
Marketing staff should always
strive to be accommodating to the
requirements of customers but
shouldn’t overextend the reach of
the company.

OF VOICE




NORK LIBRARY

11.1 LOGO MASTER
ARTWORK




SEC 4O

| J

;

The PIC brand is represented in
everyday use through the guide-
lines set forth in this section.
These guidelines are based on the
PIC grid system, ensuring a djs-
tinct brand image while retaining
Fexibility throughout the appli-
cation range. The PIC Corporate
Identity, typography and’ colours
are all intended to support our
brand, while presenting essential
information to our customers.

PIC brand templates are provid-
ed for stationery such as, letter-
heads, faxes, memos, complimen-
tary slips, delivery notes, meeting
minutes and €mployee contracts.
These templates must be ob-
tained from jthe PIC communica-
tions department and must be
used to ensure consistency across
all media.

For all printed stationery the PIC
Corporate typeface family, Stone

12

Sans' Serif must be used and for
all electronic stationery, the Arial
typeface family must be used.

Option 1
Yoo
Vi
.'; r.'.l
PUBLIC INVESTMENT i
/
> . om e mE —~
RETIET
R . .
.~ Designation
f ] .."'. ¥
(o 4
Cell: 083 465 5799 Block C, Riverwalk Office
Tel: +27 12 742 3400 Park, 41 'ld'“mmh":f:-t Road,
Fax: +27 12 346 3276 Ashlea Gardens, E-:-cf.-:ninn 6,
Email: info@pic.gov.za Menlo Pafk, Pretoria
Website: www.pic.gov.za Private Bag J'!_a"!E-’, Pretona

t‘.-l'm}lj' South Africa

Committed to servingour glients

Option 2

C AT TRNT

Designation

Cell: 083 465 5799
Tek: 427 12742 3400
Fax: 427 12 346 3276
Email: info@pic.gov.za

Website: wiww, pic.qov.za

Block C, Riverwalk Office Park, 41 Matroosherg Road, Ashlea
Gardens, Extension 6, Menlo Park, Pretoria.

Private Bag X187, Pretoria 0001, South Alrica
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12.2 BUSINESS CARD

Our business cards are often the frst
contact a customer will have with our
company. The business card size is 90
x 50mm. The 3 spot colour PIC logo
should always appear in the top left
hand corner on the front of the busi-
ness card.

Option 1- On the front, a solid and
outlined PIC logo bird icons appears
cropped in the centre. The name and
designation should be centred.

On the back, the PIC bird outlines are
used in a creative way. The contact de-
tails are left aligned and the address is
right aligned.

Option 2- The background is a solid
PIC colour - Dark Grey Blue (Pantone
431 C). PIC bird outlines are used in a
creative way.

On the back of the business card, the
contact details should be left aligned
and the address should be right
aligned.
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BUSINESS CARD OPTION 1

Stone Sans Semi, 12pts.

Dark Orange (Pantone 172 C)

Stone Sans Medium, 10pts.
PIC Dark Grey Blue (Pantone 431 C)

Business Card - front

Cell: 083 465 5799

Stone Sans Regular, Bpts. Tel: +27 12 742 3400

PIC Dark Grey Blue (Pantone 431 C)
Leftaligned Fax: +27 12 346 3276
Egg&:ggg Email: info@pic.gov.za Menlo Pgtk, Pretoria.

Private Bag %187, Pretoria
000 South Africa

Website: www.pic.gov.za

Committed to serving'our dlients

Stone Sans Regular, 8pts.

PIC Dark Grey Blue (Pantone 431 C)
Right aligned

Kerning 0

Leading O

Stone Sans Regular, 12pts.
[ PIC Dark Orange (Pantone 172 C)
Centred

Business Card - back

Public Investment Corporation

Kerning 0
Leading O

STATIONERY

BUSINESS CARD OPTION 2

Stone Sans Semi, 12pts.
Dark Orange (Pantone 172 C)

Stone Sans Medium, 10pts.
PIC Dark Grey Blue (Pantone 431 C)

Business Card - front

Stone Sans Regular, 8pts.
White

— Centred

Kerning 0

Leading O

Prrdate B

Stone Sans Regular, 12pts.
PIC Dark Orange (Pantone 17.
Centred
Kerning 0
. Leading O
Business Card - back

Corporate Identity Manual
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12.3 LETTERHEAD -
PRINT

The Stationery guidelines are used
to ensure consistency across all
media. Use the basic PIC grid for
consistency. The PIC logo must
appear on the top left corner of
both the printed and the elec-
tronic letterheads. The PIC logo
should not exceed the minimum
size of 10mm for print.

23mm

30mm

15mm

Headings, Arial Regular, 14pts., Left aligned, Kerning 0
Sub headings, Arial Regular, 12pts., Left aligned, Kerning 0

Typed letter

Arial Regular, 10pts. |
Left aligned
Kerning 0

Stone San Regular, 8pt

PIC Dark Blue Grey (Pantone 431 C)
Left aligned —|

Kerning 0

Leading O

53

Stone San Regular, 8pt
PIC colour, Dark Blue Grey (Pantone 431 C)

Left aligned
‘ Kerning 0 ]
\ 25mml l J Leading 0
[ 20mm I16,5mmI 22mm ‘ [ l 2smm
"""""""""""""""""""""""""" L g . T

:-I'g Fom PEGURIRA TS | PP Mo (9T

R R Mt
(obmgms b T it P, 8 g s

T, A B Wi e | e ety B Yol janes

s, RO (L3 bt | A (s FIunl §imiigtien: C L 1 [l AL (ool baciiimesl CFia, b 00t

Py Acedrmn. Sl T, B sl Offic P
B L R T Y

Pyt kol Pt g 1 UEY Bindrecy SO5F, e gt of ety i

[ TSP I L T TP S R SV SR g P

Public Investment Corporation

Line-up

30mm

15mm

e

25mm

1 | | |
1

STATIONERY

Arial Regular, 8pt

PIC colour, Dark Blue Grey (R100 G137
B159) Left aligned

Kerning 0

Leading 0 | 25mm

[20mm I16,5mmI 22mm

By e BERROMERATH | PIF e iTOTD

s, AP (L3 bt | A i sy Pl Licigton CG i, U [l RIS (Gl boriaimesl Dfieel, bij iR
(obmgms b 8 s, 8 e s o,

by
T, A B Wi e | e ety B Yol janes

Pyl Ackdvmn: Bioh €, s sl Offica
e 8, bt Pk, Frmsa

L el LA AL s S ) L T

e 1 g =, i e A, 1 Bomads b i, 43 s kg s e ey

25mm

—
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12.4 LETTERHEAD -
MS WORD

The Stationery guidelines are
used to ensure consistency across
all media. The PIC logo must ap-
pear on the top left corner of both
the printed and the electronic
letterheads. The PIC logo should
not exceed the minimum size of
18,5mm high and 25,5mm wide.

For headlines, the size is Arial reg-
ular, 14 pts. and sub headings
are Arial regular, 12 pts. The copy
must be Arial regular, 10 pts. in
size.

Line-up

Arial Regular, 8pt

PIC Dark Blue Grey (Pantone 431 C)
Left aligned

Kerning 0

Leading 0



- COVER The Stationery guidelines are
. - used to ensure consistency across
The Stationery guidelines are used . y
. all media. The PIC logo must ap-
to ensure consistency across all
media. The PIC logo must appear Stone San Regular, 8pt pearon the top left corner of bOt.h
on the top left corner of both the PIC colour, Dark B|;.Je Grey (Pantone 431 C) the prlnted and the electronic
. . Left aligned letterheads. The PIC logo should
printed and the electronic mem- Kerning 0 L .
ng not exceed the minimum size of
os. The PIC logo should not ex- Leading 0 : :
. . 18,5mm high and 25,5mm wide.
ceed the minimum size. The tag ‘ |
line should appear at the bottom . . .
of the memo[(J:gver in the PIC Sec- — T .~ Alldetails mustbe typed in the Pri
ondary colour, Dark Orange (Pan- | ‘ ‘ ‘ Zomm 1 J mary PIC colour, Dark Blue Grey
Y ’ 9 " 25mm | 275mm | 36mm Zomm 20mm 16,5mm 22mm . Zomm (R100 G137 B159). All text must
tone 172 C). ‘ ‘ ‘ ‘ - —r— . !
3 : 3 3 be typed in Arial Regular.
Al detail t be printed ‘ ‘ ‘ ‘ o
etails must be printed or . L
) : P For Headlines, the size is 14pts.
typed in the Primary PIC COIOUF, | T e e T e e E
and copy must be 1lpts. in size.
Dark Blue Grey (Pantone 431 C / : )
: 3 All text must be left aligned.
R100 G137 B159). For all details 30mm s
S MEMORANDUM
the typeface is Arial regular. 3 ; ;
PUBLIC INVESTMENT
¥ corromATION® 1 ‘ 15mm |
,,,,,,,,,,,,,,,,, N B NN B O s + 3 T S
Headlines, Arial Regular, 14pts., Left aligned *7"'"'"”"""'?‘FiHET‘Nﬁ'ﬁ-’iEﬁﬂﬁEUﬁHﬁﬁj‘lEﬁF'F’!’EE{PiENT; """"""""""""""""""""""" """""""""
Sub heading, Arial Regular, 12pts., Left aligned — i‘TITLE OF RECIPIENT i :
Copy, Arial Regular, 10pts., Left aligned — %‘SLIBJEL‘T OF MEMOD®
‘ PURPOSE
Finsan text hera”
“insert toxt hore®
: Sub heading, Arial Regular, 12pts., Left aligned
imxﬂnﬂum PIC colour, Dark Blue Grey (R100 G137 B159)
“raart text hara” Copy, Arial Regular, 10pts., Left aligned
Finsert taxt hera” PIC colour, Dark Blue Grey (R100 G137 B159)
imscusslcm
“Insan Laxt hove™
Finsent taxt hare”
%FIHA.HGIAL1HFLDB\ATIDH5
: : finsen taxt here”
COMPILED BY: “IMITIAL & SURNAME Finaort toixt honm®
EXT MO “ineer Number Here™ |
: : RECOMMENDATIONS
i “inaen ot heve”
Finsen! axt hara”
Stone San Regular, 12pts.
PIC Dark Orange (Pantone 172 C)
kemmao | T T committed toserving our dients )
Leading 0 :
25mm 25mm 25mm
| — —
oo Public Investment Corporation Corporate Identity Manual
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12.7 FAX

The Stationery guidelines are used
to ensure consistency across all
media. The PIC logo must appear
on the top left corner. The PIC
logo should not exceed the min-
imum size.

All details must be typed in the
Primary PIC colour, Dark Blue
Grey (R100 G137 B159).

23mm

30mm

15mm

Copy, Arial Regular, 11pts.

PIC Dark Blue Grey (R100 G137 B159) |

Left aligned
Kerning 0
Leading O

‘ 25mm ‘
Il Il |

20mm I16,5mmI 22mm ‘ 2omm
FLBL.'HZ IN\"ESI’MENT
me 26 Navember 2013
e of Pgs ind
bt
"Typn Body Tonl Hess™

20mm 25mm

Public Investment Corporation

30mm

15mm

e

25mm
Il

STATIONERY

|

1 25mm

20mm 16,

Il
5mmI 22mm

PUBLIC INVESTMENT
Wm‘

PRESS RELEASE

12.8 PRESS RELEASE

The Stationery guidelines are
used to ensure consistency across
all media. The PIC logo must ap-
pear on the top left corner of the
press release. The PIC logo should
not exceed the minimum size of
18,5mm high and 25,5mm wide.

All copy must be typed in the Pri-

mary PIC colour, Dark Blue Grey
(R100 G137 B159).

Sub heading, Arial Regular, 12pts., Left aligned

PIC COMMEMORATES ITS CENTEMARY

Tha 2nd of May 2011, WmnwﬂmmeMmﬂuhmurmcmcmuﬂm
Corporabon {PIC), That doy marked its pinnoche of success by reaching a centenary, i

On 25 Nevember 2071, the PIC proudly codebraled 100 voars of cur axislonce and of “I"\lm
T prapls of Sauth Afrea and eur clisrs trsugh eur phitsaophy of respensible investrmant

Since our iInception m 1811, Be PIC has worked hacd 1o ostabiish Asclf as a sound pubiic entily
innd an exsmple for other pubilc and privale seclor asssl managers in The South Alrican marked,
This evom hab provided us with an excollent GEEOMUDIlY 10 Pview Gur SRONTIUE Progress in
jparaiiel to South Africa’s ovwn cxponential sociad and politicad development aver the last Tl:r:|§
e i

Ilhnulw grean s anathor resson o reterate our comenitmant ba excaading cur clionds’ Inw—ﬂ
iment chjectives, with the ultimabe chjective of effectively supporting South Africa’s Bconomic
davelopmant by prudently investing in projects that address the country's emdronmental, sq:u:uﬂ
w-:mumml reeds H

l.-\rdqud'_f this cordenory also concides with the PIC successiully surpassing ihe R1 mrbm.mm
in torms of assets wunder car management. This achiovement has further cemanled our p-nﬂfl}m
“I.hll largesl assal manager in Alica and cne of the Beal in tha woeld,

"."u'nwmld{.\oﬂ to exiend our heartfell gratitude b our cients, sharchclders, pariners aﬂdmln—
ivestors in thoir ongolng support as we celobrate this achéavemend, whie of H'u.-tu.muiln'uah'rh
minmmad it 4o, i cair fioar fulure. :

PIC colour, Dark Blue Grey (R100 G137 B159)

I Copy, Arial Regular, 10pts., Left aligned
PIC colour, Dark Blue Grey (R100 G137 B159)
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12.9 COMPLIMENTARY SLIP

The stationery guidelines are used
to ensure consistency across all
media. The PIC logo must appear
on the top left corner. The PIC
logo should not exceed the min-
imum size of 20mm for printed
complimentary slips.

Option 1- All details must be
typed in the Primary PIC colour,
Dark Blue Grey (Pantone 431 C)
on a white background. For ad-
dress and contact details, the
typeface is Stone San Regular and
must be 8pts. in size. All text must
be left aligned.

Option 2- The bird line drawings
are used in a creative way in the
right-hand side of the complimen-
tary slip, in the PIC Secondary col-
our Dark Orange (Pantone 172 C).

All details must be typed in
white, on a solid Dark Blue Grey
(Pantone 431 C) background. For
address and contact details the
typeface is Stone San Regular, and
must be 8pts. in size. All text must
be centred .

The size is a DL (99 x 210mm).

PUBLIC INVESTMENT
cosrommoN:

Ermall:

WITH COMPLIMENTS

Public Investment Corporation SOC Ltd
Tel: 427 12 742 3400 | Fax: +27 12 346 3276

Tolpic.gav.za | Website: www.plc.gov.2a
Physical Address: Block C, Riverwalk Office Park, 41 Matioosberg Road, Ashilea Gardens, Extension &, Menlo Park, Pretoria
Pastal Address: Private Bag X187, Pretotla 0001, Republic of South Alrica

Option 1 - DL comp slip (210 x 99mm)

Option 2 - DL comp slip (210 x 99mm)

Public Investment Corporation

Menlo Park, Pretoria

30mm

15mm

e

25mm

e
20mm 16,5mm

STATIONERY
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12.10 CONTINUATION
SHEET

The stationery guidelines are used
to ensure consistency across all
media. The PIC logo must ap-
pear on the top left corner of the
continuation sheet. The PIC logo
should not exceed the minimum
size of 18,5mm high and 25,5mm
wide.

The copy must be typed in the Pri-
mary PIC colour, Dark Blue Grey
(R100 G137 B159). All text must
be typed in Arial Regular, and
must be 8pts. in size. All text must
be left aligned.

Arial Regular, 8pt
PIC Dark Blue Grey (Pantone 431 C)
Left aligned
Kerning 0
Leading 0



SECTION 12

12.11 DELIVERY NOTE

The stationery guidelines are used
to ensure consistency across all
media. The PIC logo must ap-
pear on the top left corner of the
press release. The PIC logo should
not exceed the minimum size of
18,5mm high and 25,5mm wide.

The copy must be typed in the Pri-
mary PIC colour, Dark Blue Grey
(R100 G137 B159). “2smm |

f f { 25mm

20mm I16,5mmI 22mm

EORFCRATIA
ru ]

PLBLIC INVESTMENT

HAND DELIVERY

‘DELIVER TO: COMPANY DETAILS;

Copy, Arial Regular, 11pts.

PIC Dark Blue Grey (R100 G137 B159)
Left aligned —

Kerning 0

Leading O

Stone San Regular, 8pt

PIC Dark Blue Grey (Pantone 431 C)
Left aligned

Kerning 0

Leading O

61

'DELIVERY FROM:

'FOR ATTENTION:

'SENT BY:
DEPARTMENT:

CONTACT NO.:
RECEIVED BY:
SIGNATURE:
DATE:

CONTACT NO:
SIGNATURE:

DATE:

SPECIAL INSTRUCTIONS:
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Public Investment Corporation

30mm

15mm

STATIONERY

Stone Sans Regular, 8pts.

PIC Dark Blue Grey (R100 G137 B159)
Centred

Kerning 0

Leading O

12.12 DL ENVELOPE

The stationery guidelines are used
to ensure consistency across all
media. The logo must be posi-
tioned in the top left corner and
must not be smaller than the min-
imum printing size (20mm).

All details must be typed in the
Primary PIC colour, Dark Blue
Grey (Pantone 431 C). For address
and contact details, the typeface
is Stone San Regular and must be
8pts. in size. All contact details
must be centred and placed on
the fap of the envelope.

el e
OOEE a0 71 £2 & L
Wy [ 0 M ek * |00 PR LN e Sl R Ry

| | |

/8mm Tl4mmT 16mm ;‘

Corporate Identity Manual



SECTION 12

12.13 A4 ENVELOPE

The stationery guidelines are used
to ensure consistency across all
media. The logo must be posi-
tioned in the top left corner and
must not be smaller than the min-
imum printing size (20mm).

All details must be typed in the
Primary PIC colour, Dark Blue
Grey (Pantone 431 C). For address
and contact details, the typeface
is Stone San Regular and must be
8pts. in size. All contact details
must be centred and placed on
the fap of the envelope.

L | |

[8mm T 14mmT 16mm ;‘

7,5mm
14mm
75mm | | | PUBLIC im:rw.rrr

Public Investment Corporation

Stone Sans Regular, 8pts.
PIC Dark Blue Grey
(R100 G137 B159)
Centred

Kerning 0

Leading O

v, R o oem b

57 L i

| | |
"20mm " 28mm " 32mm

PUBLIC JNVESTMENT

F T T s

STATIONERY

12.14 A3 ENVELOPE

The stationery guidelines are used
to ensure consistency across all
media. The logo must be posi-
tioned in the top left corner and
must not be smaller than the min-
imum printing size (20mm).

All details must be typed in the
Primary PIC colour, Dark Blue
Grey (Pantone 431 C). For address
and contact details, the typeface
is Stone San Regular and must be
8pts. in size. All contact details
must be centred and placed on
the fap of the envelope.

Stone Sans Regular, 8pts.
PIC Dark Blue Grey
(R100 G137 B159)
Centred

Kerning 0

Leading O
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PUBLIC INVESTREENT
CORERORATI N
L}

12.15.1 A4 FOLDER -
COVER

The stationery guidelines are
used to ensure consistency across
all media. The logo must be
positioned in the top left corner
and must not be smaller than the
minimum printing size (20mm).

All details must be typed in white.
For address and contact details,
the typeface is Stone San Regular
and must be 8pts in size.

FELECCA

Die Cutslots for business cards

Public Investment Corporation Corporate Identity Manual
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Public Investment Corporation

Die Cut slots for business card

v d

wn

STATIONERY

12.15.2 A4 FOLDER -
INNER

The stationery guidelines are used
to ensure consistency across all
media.

The PIC solid and outlined icons
must be used in a creative way to
create visual interest on the inside
of the folder.

Corporate Identity Manual
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SECTION 12

12.16.1 BINDER
COVER

The PIC logo appears at the top
left corner. The PIC logo should
not exceed the printed minimum
size, of 10mm. The tag line should
appear centred at the bottom of
the binder cover in the PIC Sec-
ondary colour, Dark Orange (Pan-
tone 172 C) on a solid white strip.

The solid PIC bird elements and
the PIC bird line drawings are
used in a creative way to create a
dynamic layout. Use the PIC Pri-
mary and Secondary corporate
colours only. The background is
gradient from the PIC Secondary
corporate colour, Dark Grey (Pan-
tone 433 C) to the PIC Secondary
Pale Blue colour (Pantone 290 C).

The title must be printed in the
PIC Secondary corporate colour,
Dark Orange (Pantone 172 C). The
title is 30pts, in Stone San Regu-
lar typeface. The subtitle is 18pts,
Stone San Regular typeface, in
white.

Commited to serving our clients

Public Investment Corporation

Tans 528 13 346 2200
Tl bR g

Commited to serving our clients

STATIONERY

% PVTLTRAENT

Corporate Identity Manual

12.16.2 BINDER BACK
PAGE

The solid PIC bird elements and
the PIC bird line drawings are
used in a creative way to create a
dynamic layout. Use the PIC Pri-
mary and Secondary corporate
colours only. The background is
gradient from the PIC Secondary
corporate colour, Dark Grey (Pan-
tone 433 C) to the PIC Secondary
Pale Blue colour (Pantone 290 C).

The contact details are left aligned
and are printed in the PIC Dark
Grey (Pantone 433 C). The tag
line should appear at the bottom
left corner of the binder back cov-
er. The PIC tagline is printed in the
PIC Secondary colour Dark Or-
ange (Pantone 172 C) on a solid
white strip. The PIC logo appears
in the bottom right hand corner.



SEC 4O

|

7 J

The PIC brand must-be utilised
throughout electronic media, in-
cluding-PowerPoint Presentations.
Please request templates for the
over slide, divider slide and text
slide. The templates should/al-
ways be used in order to cr
unifed and cohesive Po
presentation.

For PowerPoint only use Arial
Regular. Main titles’ are 30pts.,
headings are 24pt Bold, body text
should be no smaller than 12pt
and should be nho bigger than
18pt. If there is only a few words
on a page, one/can go as large as

Don’t use uppercase or italics. Use
bold very sparingly, only for main
titles.

13

13.2 POWERPOINT
COVER SLIDE

The PIC logo should appear in
the top left corner of the cover
slide. The PIC bird line drawings
are used in a creative way to cre-
ate a dynamic layout. Use the PIC
Primary and Secondary Corpo-
rate colours only. The background
consists of a radial gradient, which
varies from white to PIC Light Blue
(R100 G137 B159) to PIC Blue (C55
M19 Y13 K1) to PIC Dark Grey Blue
(R100 G137 B159). The tagline ap-
pears centred at the bottom of the
slide in PIC Dark Orange (R231
G73 B34).

For PowerPoint, only use Arial Reg-
ular. Presentation titles are 30pts.,
subtitles are 24pt Bold. Don’t use
uppercase or italics. Only use bold
for the main title.

PUBLIC INVESTMENT
CORPORATION

\

Presentation Title

Subtitie

Corporate Identity Manual
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SECTION 13

13.3 POWERPOINT
DIVIDER SLIDE

The PIC logo should appear in the
top left corner of the section divid-
er slide. The PIC bird line drawings
are used in a creative way to cre-
ate a dynamic layout. Use the PIC
Primary and Secondary Corpo-
rate colours only. The background
consists of a radial gradient, which
varies from white to PIC Light Blue
(R100 G137 B159) to PIC Blue
(C55 M19 Y13 K1) to PIC Dark
Grey Blue (R100 G137 B159). The
tagline appears centred at the
bottom of the slide in PIC Dark Or-
ange (R231 G73 B34).

Section titles are typed in Arial
Regular, 30pts. in size. Don’t use
uppercase or italics. Only use bold
for the section title.

POWERPOINT AND
CERTIFICATES

13.4 POWERPOINT
TEXT SLIDE

The PIC logo should appear in the
top left corner of the text slide.
Use the PIC Primary and Second-
ary Corporate colours only. The
background must be white. The
PIC bird line drawings are posi-
tioned in the bottom right corner.

For PowerPoint only, use Arial
Regular. Headings are 30pts., sub-
headings are 24pts., body text
should be no smaller than 12pt
and should be no bigger than
18pt. If there is only a few words
on a page, one can go as large as
10pt.

Don’t use uppercase or italics.
Only use bold for the main titles.

Section Title

PFLIBLIC INVESTRAENT
CCHPOIRAT |0

Committed o

ring our clients /
¥

Subheading

Tt

Heading

Public Investment Corporation

Corporate Identity Manual



13.5 CERTIFICATE -
OPTION 1

The PIC logo appears at the top
left corner. The PIC logo should
not exceed the printed minimum
size, 10mm. The tag line should
appear centred at the bottom of
the certifcate in the PIC Second-
ary colour, Dark Orange (Pantone
172 C).

The solid PIC bird elements and
the PIC bird line drawings are
used in a creative way to create a
dynamic layout. Use the PIC Pri-
mary and Secondary Corporate
colours only. The background
is solid using the PIC Secondary
Corporate colour, Dark Grey (Pan-
tone 433 C).

The recipient’s name and surname
must be printed in the PIC Sec-
ondary Corporate colour, Dark
Orange (Pantone 172 C). The re-
cipient’s name and surname is
30pts., in Stone San Regular type-
face. The designation is 18pts.,
Stone San Regular typeface. The
award is 30pts. in Stone Sans
Semi typeface. These two catego-
ries are typed in the PIC Primary
Corporate colour, Sand (Pantone
7527 C).

There is a line placed in the bot-
tom centre of the certifcate for
the Head of the relevant depart-
ment to sign.

C INVESTMENT

LATHOMN

d Surname

Designation

AWARD

Public Investment Corporation Corporate Identity Manual

13.6 CERTIFICATE -
OPTION 2

The PIC logo appears centred at
the top of the certifcate. The PIC
logo should not exceed the print-
ed minimum size, 10mm. The tag
line should appear centred at the
bottom of the certifcate in the PIC
Secondary colour, Dark Orange
(Pantone 172 C).

The PIC bird line drawings are
used in a creative way to create a
dynamic layout. Use the PIC Pri-
mary and Secondary Corporate
colours only. The background
is solid using the PIC Secondary
Corporate colour, Dark Grey (Pan-
tone 433 C).

The recipient’s name and surname
must be printed in the PIC Sec-
ondary Corporate colour, Dark
Orange (Pantone 172 C). The re-
cipient’s name and surname is
30pts., in Stone San Regular type-
face. The designation is 18pts.,
Stone San Regular typeface. The
award is 30pts. in Stone Sans Semi
typeface. These details are typed
in the PIC Secondary Corporate
colour, Blue (Pantone 550 C).

There is a line placed in the bot-
tom centre of the certifcate f
the Head of the relevant depaft-
ment to sign.




SECTION 13

13.7 CERTIFICATE -
OPTION 3

The PIC logo appears at the top
left corner. The PIC logo should
not exceed the printed minimum
size, 10mm. The tag line should
appear centred at the bottom of
the certifcate in the PIC Second-
ary colour, Dark Orange (Pantone
172 C).

The background is in a solid PIC
Secondary Corporate colour, Blue
(Pantone 550 C), and thereisaline
(0,5pt) below the logo and above
the tag line in PIC Dark Grey Blue
(Pantone 431 C).

The recipient’s name and surname

must be printed in the PIC Sec-

ondary Corporate colour, Dark j

Orange (Pantone 172 C). The re- ¥ ppi
. . /" PUBLIC INVESTMENT
cipient’s name and surname is [ CORPORATION
30pts., in Stone San Regular type- L

face. The designation is 18pts.,

Stone San Regular typeface. The

award is 30pts. in Stone Sans Semi

typeface. These details are typed

in the PIC Secondary Corporate

colour, Pale Blue (Pantone 290 C).

There is a line placed in the bot- esighedon A '_"'Eﬁi'.;&:-f:f'w 1
tom centre of the certifcate for e " ;;::"_;_.-. [
the Head of the relevant depart- : = el

ment to sign.

"

AWARD

Public Investment Corporation




SECTION 14

)
The PIC logo and branding must
be utilised throughout all print
and electronic” media, including
all_tender-documents and inte-
grated-annual reports.

For tender documents and/inte-
grated annual reports, al

ings must be typed in Stone Sans
Regular and body copy must be
typed in Arial Regular. All text
must be left aligned

R e e e o A
A . i
i /

TENDER

Corporate Identity Manual

14.2 TENDER COVER

The PIC logo should appear in the
top right or left hand corner of the
tender cover. Use the PIC Primary
and Secondary Corporate colours
only. There should always be a
margin of 10mm around all edges
of the layout.

The PIC solid bird elements and
the PIC bird line drawings are
used in a creative way to create a
dynamic layout. The background
is solid, using the PIC Secondary
Corporate colour, Dark Grey (Pan-
tone 433 C). The tagline appears
centred at the bottom of the slide
in PIC Dark Orange (Pantone 172
O).

All tender titles must be printed
in the Primary PIC colours, Dark
Blue Grey (Pantone 431 C) or Dark
Orange (Pantone 172 C). The ten-
der title is 30pts., in Stone San
Regular typeface. The department
is 18pts., Stone San Regular type-
face.



14.3 CONTENT PAGE

A three column grid should be
used for all content layout pages.
There should always be a margin
of 10mm around all edges of the
layout.

The PIC bird line drawings are used
in a creative way to create an inter-
esting layout. These lines must be
placed in the bottom right corner
and can only be reproduced in the
PIC Corporate Primary or Second-
ary colours.

Headings are typed in Stone San
Semi, 14pts. in size, in PIC Dark
Orange (Pantone 172 C). Body
copy is typed in Arial Regular, in
11pts. and must be in PIC Dark
Blue Grey (Pantone 431 C).

Public Investment Corporation

" SECTION

partment

Commited to serving our clients

Corporate Identity Manual

14.4 DIVIDER PAGE

Use the PIC Primary and Sec-
ondary Corporate colours only.
There should always be a margin
of 10mm around all edges of the
layout.

The PIC bird line drawings are
used in a creative way to create a
dynamic layout. The solid back-
ground is the PIC Primary Corpo-
rate colour (Pantone 433 C). The
tagline appears centred at the
bottom of the slide in PIC Dark Or-
ange (Pantone 172 C).

All section titles must be printed
in the Primary PIC colours, Dark
Blue Grey (Pantone 431 C) or Dark
Orange (Pantone 172 C). The sec-
tion no is 30pts., in Stone San Reg-
ular typeface. The section title is in
24pts. in Stone San Regular type-
face. The department is 18pts.,
Stone San Regular typeface.
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SECTION 14

14.5 PORTFOLIO PAGE

A three column grid should be
used for all portfolio showcase
layout pages. There should always
be a margin of 10mm around all
edges of the layout.

The PIC bird line drawings are used
in a creative way to create an inter-
esting layout. These lines must be
placed in the bottom right corner
and can only be reproduced in the
PIC Corporate Primary or Second-
ary colours.

Headings are typed in Stone San
Semi, 14pts. in size, in PIC Dark
Blue Grey (Pantone 431 C). Body
copy is typed in Arial Regular, in
11pts. and must be in PIC Dark
Blue Grey (Pantone 431 C).

TENDERS & INTEGRATED

2». Y UL
fr T

Public Investment Corporation

PUBLIC INVESTMENT
CEIPCHATIIN

Corporate Identity Manual

ANNUAL REPORTS

14.6 INTEGRATED
ANNUAL REPORT
COVER

The PIC logo can appear at the top
left or right hand corner. The PIC
logo should not exceed the print-
ed minimum size of 10mm. The
tag line should appear centred at
the bottom of the certifcate in the
PIC Secondary colour, Dark Or-
ange (Pantone 172 C).

The PIC bird line drawings are
used in a creative way to create a
dynamic layout. Use the PIC Pri-
mary and Secondary Corporate
colours only. The background is
a solid secondary colour, PIC Pale
Blue (Pantone 290 C). PIC solid
Bird elements and bird line draw-
ings are used to create a dynamic
layout. A combination of any two
PIC Primary colours, with one PIC
Secondary colour can be used.

All integrated annual report titles
must be printed in the Primary
PIC colour, Dark Orange (Pantone
172 C) in 30pts., in Stone San Reg-
ular typeface. The date is 18pts.,
Stone San Regular typeface.



14.7 CONTENT PAGE

A three column grid should be
used for all content layout pages.
There should always be a margin
of 10mm around all edges of the
layout.

The PIC bird line drawings are
used in a creative way to create
a interesting layout. These line
drawings must be placed in the
bottom right corner and can only
be reproduced in the PIC Corpo-
rate Primary or Secondary colours.

Headings are typed in Stone San
Semi, 14pts. in size, in PIC Dark
Orange (Pantone 172 C). Body
copy is typed in Arial Regular, in
11pts. and must be in PIC Dark
Blue Grey (Pantone 431 C).

TENDERS & INTEGRATED
ANNUAL REPORTS

SECTION NO.

R D
woughoet  slectronic

D't uos pparcans: o Pl
Wi bod bty spariegly, o
Fois sy M.

—

14.8 DIVIDER PAGE

The left hand page consists of a dy-
namic combination of a solid back-
ground, with a solid PIC bird element
and a bird line drawing. Only PIC
corporate colours can be used. The
Section number appear left aligned
at the top left of the page and the
introduction always appears in the
left column. The heading is typed
in Stone Sans Regular, 15pts., in PIC
Dark Grey Blue (Pantone 431 C).

The section heading appears in the
top right corner of the right hand
page, in the Secondary Dark Orange
(Pantone 172 C). The heading is
typed in Stone Sans Regular, 15pts.
The body copy is 11pts. They must
be typed in the PIC Dark Blue Grey
(Pantone 431 C). They appear in a
column on the right of the page.

HEADING

N

\

Public Investment Corporation

Corporate Identity Manual / (/



SECTION 14

14.9 PORTFOLIO PAGE

A three column grid should be
used for all content layout pages.
There should always be a margin
of 10mm around all edges of the
layout.

The PIC bird line drawings are used
in a creative way to create a inter-
esting layout. These lines must be
placed in the bottom right corner
and can only be reproduced in the
PIC Corporate Primary or Second-
ary colours.

Headings are typed in Stone San
Semi, 14pts. in size, in PIC Dark
Orange (Pantone 172 C). Body
copy is typed in Arial Regular, in
1lpts. and must be in PIC Dark
Blue Grey (Pantone 431 C).

Board Members ‘ Ky Perlormand

s &

Public Investment Corporation
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The PIC brand must-be utilised
throughoutall print and electron-
ic media, including all marketing
collateral

The basic grid must always/be
used throughout all branding
applications, which includes a
10mm margin on all sides of the
layout. The logo must/appear at
the top of the marketing materi-
al cover. The PIC brand elements
i.e. solid bird pattern and bird line
drawing should all be incorporat-
ed to create dynamic layouts. Sig-
nature images must be used and
must represent the different PIC
sectors.

All text must be left aligned and
justifed.

15

Corporate Identity Manual

15.2 COVERS

The PIC logo should appear in the
top left corner of the marketing
material cover i.e. brochure, mag-
azine, newsletter etc. Use the PIC
Primary and Secondary Corporate
colours only. There should always
be a margin of 10mm around all
edges of the layout. The tag line
should appear centred at the bot-
tom of the certifcate in the PIC
Secondary colour, Dark Orange
(Pantone 172 C) or Pale Blue (Pan-
tone 290 C).

The PIC bird line drawings are
used in a creative way to create
a dynamic layout. A signature
image can be used as the back-
ground.

All titles must be 30pts., in the PIC
Dark Orange (Pantone 172 C), in
Stone San Regular typeface. The
subtitle is 24pts., Stone San Reg-
ular typeface.
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SECTION 15

15.3 SPREADS

A three column grid should
be used for all content layout
spreads. There should always be a
margin of 10mm around all edges
of the layout.

The PIC bird line drawings are
used in a creative way to create
an interesting layout. These lines
must be placed in the bottom
right corner and the top left hand
corner of the spread. They can
only be reproduced in the PIC
Corporate Primary or Secondary
colours.

Headings are typed in Stone San
Semi, 14pts. in size, in PIC Dark Or-
ange (Pantone 172 C). Body copy
is typed in Arial Regular, in 11pts.
and must be in PIC Dark Blue Grey
(Pantone 431 C).
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Commited to serving our clients

MARKETING MATERIAL

15.4 PRINT ADVERT
LAYOUT

Use the PIC Primary and Sec-
ondary Corporate colours only.
There should always be a margin
of 10mm around all edges of the
layout.

Two thirds of the layout consists
of signature images, the PIC sol-
id bird elements and the PIC bird
line drawings. They are used in a
creative way to create a dynamic
layout. The background consists
of a solid PIC Corporate colour.
Any combination of two Primary
PIC colours with one PIC Second-
ary colour can be used. There is
a white strip at the bottom. The

on (PICY imvesty  Wath the PIC having topped the BT trilion rodky

witles inchuding . logo is placed on this strip in the
ion Rt The ni ma , s | .
: e ; bottom right hand corner and the
oo g el tagline is placed in the bottom left

hand corner.

If copy is placed on a solid colour-
ed background, it must be re-
versed out in white. The heading
must be 24pts. in Stone San Regu-
lar typeface. The body copy must
be 11pts. in Arial regular.

Public Investment Corporation

Corporate Identity Manual




15.5 NEWSPAPER
ADVERT LAYOUT

A two column grid should be used
for all newspaper advertisements.
There should always be a margin
of 10mm around all edges of the
layout.

Two thirds of the layout consists
of signature images, the PIC sol-
id bird elements and the PIC bird
line drawings. They are used in a
creative way to create a dynamic
layout. The background consists
of a solid Grey colour. Any combi-
nation of two Primary PIC colours
with one PIC Secondary colour
can be used.

Headings are typed in Stone San
Semi, 14pts. in size. Body copy is
typed in Arial Regular, in 11pts. All
text must be reversed out in white.

esting positively towards >outh Africa’s development

Public Investment Corporation
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Banners come”in all shapes and
sizes. The format is key when de-
signing-banners, and each layout
must work within the PIC brand
but can be sLightly different in the
way the elements are incorporat-
ed and utilised.

The basic grid must always be
used throughout all branding ap-
plications. The logo must appear
at the top of the banner, either
in the top right corner or centred
at the top of the banner. The PIC

must be used.
Signature images must be used
throughout, and must represent
the PIC sectors.

CMYK colour values should be
duce full colour ban-
ners and reduce costs.

J

3
|'l_." PLBLIC INVESTRAENT
COAPCHRATION"

[N

Committed to sefving our clients

Generic pull-up banner - Dark option

Generic pull-up banner - Light option

Corporate Identity Manual

BANNERS

16.2 PULL-UP BANNER

The PIC logo must appear centred
at the top of the pull-up banner.
Use PIC basic grid for consistency
and utilise the PIC corporate col-
ours. For a generic banner, use a
combination of solid and outlined
PIC bird icons to create a dynamic
layout. Use a combination of two
Corporate Primary colours and
one Secondary colour. The tagline
must appear centred at the bot-
tom of the banner in the PIC logo
in PIC Corporate Secondary Dark
Orange (CO M82 Y94 K2). For di-
vision specifc banners, approved
signature images can be used, and
must represent that specifc PIC
sector/division.

J

7
I/ PUBLIC INVESTMENT
| CORPORATION®

[

Sector division pull-up banner



16.3 HORIZONTAL
BANNER

The PIC logo must appear in the
top left hand corner of the hori-
zontal banner. Use PIC basic grid
for consistency and utilise the PIC
corporate colours.

For a generic banner, use a com-
bination of solid and outlined PIC
bird icons to create a dynamic
layout. Use a combination of two
Corporate Primary colours and
one Secondary colour. The tagline
must appear in the bottom left
hand corner below the PIC logo |
in PIC Corporate Secondary Dark J

Orange (CO M82 Y94 K2). Al
For division specifc banners, ap-
proved signature images can be
used, and must represent that spe-
cifc PIC sector/division.

Generic horizontal banner - Dark option

Generic pop-up banner - Dark option

L aommtied 1o HIIVING our cllenls

Generic horizontal banner - Light option

Ving our clie nts

Sector division horizontal banner

Public Investment Corporation

Generic pop-up banner - Light option

Sector division pop-up banner

Corporate Identity Manual

BANNERS

16.4 POP-UP BANNER

The PIC logo must appear in the
top left hand corner of the pop-
up banner. Use PIC basic grid for
consistency and utilise the PIC
corporate colours. For a gener-
ic, banner use a combination of
solid and outlined PIC bird icons
to create a dynamic layout. Use a
combination of two corporate Pri-
mary colours and one Secondary
colour. The tagline must appear
in the bottom left hand corner be-
low the PIC logo in PIC Corporate
Secondary Dark Orange (CO M82
Y94 K2).

For division specifc banners, ap-
proved signature images can be
used, and must represent that
specifc PIC sector/division.
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SECTION 16

16.5 TELESCOPIC
BANNER

The PIC logo must appear centred
at the top of the telescopic banner.
Use PIC basic grid for consistency
and utilise the PIC corporate col-
ours. For a generic banner, use a
combination of solid and outlined
PIC bird icons to create a dynamic
layout. Use a combination of two
corporate Primary colours and
one Secondary colour. The tagline
must appear vertically centred in
PIC Corporate Secondary Dark Or-
ange (CO M82 Y94 K2).

For division specifc banners, sig-
nature images can be used, and
must represent that specifc PIC
sector/division.

Generic telescopic banner Generic telescopic
- Dark option banner - Light option

Public Investment Corporation

Sector division telescopic
banner

Generic bannerwall - Dark option

mitted to3erving our dints:

Generic bannerwall - Light option

Sector division bannerwall

Corporate Identity Manual

BANNERS

16.6 BANNERWALL

The PIC logo must appear in the
top right hand corner of the ban-
nerwall. Use PIC basic grid for
consistency and utilise the PIC
corporate colours. For a gener-
ic banner, use a combination of
solid and outlined PIC bird icons
to create a dynamic layout. Use a
combination of two corporate Pri-
mary colours and one Secondary
colour. The tagline must appear
centred under the PIC logo in PIC
Corporate Secondary Dark Or-
ange (CO M82 Y94 K2).

For division specifc banners, sig-
nature images can be used, and
must represent that specifc PIC
sector/division. If the slogan is
placed over an image, ensure it is
legible at all times. In this exam-
ple the slogan wording has been
changed to white.



BANNERS

16.7 X-BANNER 16.8 A-FRAME

The PIC logo must appear centred BANNER
at the top of the pull-up banner.
Use PIC basic grid for consistency
and utilise the PIC corporate col-
ours. For a generic banner, use a
combination of solid and outlined
PIC bird icons to create a dynamic
layout. Use a combination of two
corporate Primary colours and
one Secondary colour. The tagline
must appear centred at the bot-
tom of the banner in PIC Corpo-
rate Secondary Dark Orange (CO
M82 Y94 K2).

The PIC logo must appear in the
top left hand corner of the hori-
zontal banner. Use PIC basic grid
for consistency and utilise the PIC
corporate colours. For a gener-
ic banner, use a combination of
solid and outlined PIC bird icons
to create a dynamic layout. Use a
combination of two corporate Pri-
mary colours and one Secondary
colour. The tagline must appear
in the bottom left hand corner be-
low the PIC logo in PIC Corporate

o . Secondary Dark Orange (CO M82
For division specifc banners, ap- Y94 K2).

proved signature images can be
used, and must represent that spe-

cifc PIC sector/division For division specifc banners, ap-

proved signature images can be
used, and must represent that spe-
cifc PIC sector/division.

S PR
bt

Generic A-frame banner - Dark option

Generic telescopic banner - Dark option Generic telescopic banner - Light option  Sector division telescopic banner Sector division A-frame banner

Public Investment Corporation Corporate Identity Manual




16.9 TEARDROP
BANNER

The PIC logo must appear centred
at the top of the telescopic ban-
ner. Use PIC basic grid for consist-
ency and utilise the PIC corporate
colours. For a generic banner, use
a combination of solid and out-
lined PIC bird icons to create a dy-
namic layout. Use a combination
of two corporate Primary colours
and one Secondary colour. The
tagline must appear vertically in
PIC Corporate Secondary Dark Or-
ange (CO M82 Y94 K2), and must
be legible at all times.

_l-_r_a -

L]
R

See below three examples of col-
our combinations.

Ee
=
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Public Investment Corporation
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In today’s world of internet popu-
larity and globalisation, a website
is a dynamic tool to help acquire
and-service clients. It enables one
0 make information easily avai
able about the company as

when designing for
line platforms.

ONLINE
SPECIFICATIONS

17.2 WEBSITE

HOMEPAGE

The PIC logo must appear
at the top left corner of the
website. Use the PIC basic
grid for consistency and utilise
the PIC corporate Primary
and Secondary colours in
RGB colour wvalues. The
homepage must be striking
and captivating. The tagline
must appear prominently in
white, as it is placed over the
main header image. All images
that fash on the website must
be approved signature images.
For best practise, use 1200px
wide for the PIC website as, this
accommodates all screen sizes.
Stone Sans, the PIC Primary
typeface is not a web-safe font.
The PIC Secondary corporate
font family, Arial, must be
used. For headings use 16pts.
typeface size and for text copy
use 12pts. size.

ey, — £ WS s e —

e - . | S —

Corporate Identity Manual
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SECTION 17

17.3 WEBSITE
SECONDARY PAGE

The PIC logo must appear in the
top left hand corner of the hori-
zontal banner. Use the PIC basic
grid for consistency and utilise
the PIC corporate colours. The
PIC bird outlined drawings can be
used to create a dynamic layout.

All images that fash on the web-
site must be approved signature
images. Line drawings and vector
icons can be incorporated to cre-
ate visual interest.
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Public Investment Corporation

ONLINE

SPECIFICATIONS

Dats Maorth Yaar

Duar Collaaguos,
Re: Reserved Parking At PIC

¥ou are hareky notified that tho parking bays a1 PIC comporats offices ar used on frst coma first
served basis, In olher words, no parking bays have been allocated % indivicusl employess.

The only exception is whers the bays have been reserved for the disabled and directors. For this
reas0n, you ane requested not 1o park &l resended parking bays.

Lat us please respect this amangement.

Yours sincenaly,

“Insart Mame and Sumams”
- Desianator”

Option 1

Duar Collaaguos,

Re: Reserved Parking At PIC

¥ou are hareky notified that tho parking bays a1 PIC comporats offices ar used on frst coma first
served basis, In olher words, no parking bays have been allocated % indivicusl employess.

The only exception is whers the bays have been reserved for the disabled and directors. For this
reas0n, you ane requested not 1o park &l resended parking bays.

Lat us please respect this amangement.
Yours sincenaly,

“Insart Mame and Sumams”
- Desianator”

Tubshe frewsirteed Corparation MO Lt

Option 1
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17.4 INTERNAL EMAIL

The PIC logo must appear in the
top left hand corner of the In-
tranet header. The title of the
email topic must appear centred
in Arial regular, 30pts., in PIC cor-
porate Dark Orange (R231 G73
B34). The PIC bird outlines can be
used to create visual interest. RGB
colour values must be used for all
online applications. The text must
be reversed out in white over the
PIC Primary Dark Blue Grey cor-
porate colour (R76 G92 B97) or a
gradient background from the PIC
Primary Dark Blue Grey (R76 G92
B97) to the Secondary Light Blue
(174R 217G 246B).

The PIC logo must appear in the
top left hand corner of the Intranet
footer as well. The words Public
Investment Corporation (SOC)
Limited and the slogan “Commit-
ted to serving our clients” must
appear in Arial Regular, 12pts. The
PIC bird outlines can be used to
create visual interest.

The email must be typed out in
Black in Arial Regular, 11pts. For
email headings, use Arial Regular,
14-16pts., in Title Case. Do not
use upper-case or italics and use
bold very sparingly.
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SECTION 17

17.5 INTRANET AND
EXTRANET

Intranet is the generic term for a
collection of private computer
networks within an organisation.
An intranet uses network technol-
ogies as a tool to facilitate commu-
nication between people or work
groups to improve the data shar-
ing capability and overall knowl-
edge base of an organisation’s
employees. An organisation’s in-
tranet typically includes Internet
access but is frewalled so that its
computers cannot be reached di-
rectly from the outside.

The same online specifcations
apply as the PIC website (refer to
Section 17.2).

An extranet is an intranet that is
partially accessible to authorised
outsiders. The PIC server will re-
side behind a frewall. The frewall
helps to control access between
the intranet and Internet, permit-
ting access to the intranet only to
people who are suitably author-
ised. The level of access can be set
to different levels for individuals
or groups of outside users. The ac-
cess can be based on a user-name
and password or an IP address (a
unique set of numbers such as
209.33.27.100 that defnes the
computer that the user is on).

Public Investment Corporation

General email signature

ﬁmlmq

Commilied o Serving our cseme

Individual email signature

ONLINE

SPECIFICATIONS

Corporate Identity Manual

17.6 GENERAL AND
INDIVIDUAL EMAIL
SIGNATURE

The PIC logo must appear in the top
left hand corner of the email signa-
tures. The PIC bird outlines can be
used on the right to create visual
interest. For optimum use, email
signatures should be no larger than
12pixels wide and 700KB in size.

RGB colour values must be used
for all online applications.

Two gradient colour options are
shown below, the PIC Secondary
Pale Blue (R194 G222 B234) back-
ground the PIC Secondary Dark
Grey (R4 G25 B36).

The slogan “Committed to serv-
ing our clients” must appear in
the bottom left corner of the email
signature, Arial Regular 10pts, in
in Dark Orange lines (R231 G73
B34). All contact details should
be typed in Arial Regular, 9pts. in
white or PIC Secondary Dark Grey.




SECTION 18

¢
4

Advertising is~frst and foremost
informative; but ereativity makes
advertising more effective. The
ultimate goal of advertising is
Call to Action”. All PIC advertjs-
inghas to have a clear and conci
message.

The basic grid must always be
used throughout all advertising
applications. The logd must ap-
pear at the top left or bottom
right of advertising applications.
The slogan should appear on all
advertising applications, keeping
in mind the spéecifed guidelines.
The PIC corporate colours must
be incorporated. Approved signa-
ture images must be used.

Pantones or CMYK colour values
must be used for all print applica-

ADVERTISEMENTS

18.2 LANDSCAPE
AND VERTICAL
APPLICATIONS

For a vertical applications, use a
grid that consists of 7 columns
and 10 rows. The PIC logo must
appear in the bottom right corner
in two horizontal blocks. The slo-
gan must appear in the bottom
right corner of the application. A
10mm margin should be used.
The text should take up one to
two quarters of the page. The slo-
gan must appear left-aligned in
the bottom left corner of the ap-
plication.

For horizontal applications, use a
grid that consists of 10 columns
and 7 rows. The PIC logo must
appear in the bottom right hand
corner. The slogan must appear
left-aligned in the bottom left cor-
ner of the application. A 10mm
margin should be used. The text
should take up three quarters of
the spread.

S
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SECTION 18

18.3 POSTERS

Use the PIC grid for consistency
and utilise elements to create a
dynamic layout. All posters should
have a clear message, which is in-
dicated by the main heading. The
relevant web address or email ad-
dress should always appear on the
poster. The images must be rele-
vant to the poster’s message.

The PIC corporate typeface Stone
Sans must be used. For headings,
the typeface size can go up to
48pts. Sub-headings should be
20pts. and text copy should be
between 13 and 18pts. The text
copy size must be no smaller than
13pts. and must be legible from a
short distance.

113

Anrkets)

» Unligted Instruments (frvestments, Wi denitoring and Financial Risk)

Contact us at recruiting@pic.gov.za

Commited to serving our clients

Public Investment Corporation

Calling all PICeeds

T L ray ity 8 o) et flerrdmpe] By Ve PH Bt
g camm, piben a1 in bt o e bmet] oy il sy

Contact us at rmﬁnﬁlﬂ_rw.li

ADVERTISEMENTS
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18.4 FLYERS

The PIC logo must appear in the
bottom right hand corner of the
fyer on a white strip. The slogan
must appear in line with the logo
in the bottom right corner. The PIC
bird outlines and solid shapes can
be used to create visual interest.
The text and outlines must be re-
versed out in white if placed over
an image or solid background.

The title of the fyer must appear cen-
tred in Stone Sans, 30pts. Sub-head-
ings are 20pts. in Stone Sans and
text copy should be no smaller than
8pts. for legibility.

All relevant contact details must
appear on the poster.
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SECTION 18

18.5 BILLBOARDS

The PIC logo must appear in the
top left hand corner of the bill-
board. The PIC slogan must ap-
pear in Secondary Orange (CO
M64 Y100 KO), centred in the cen-
tre of the billboard. The PIC Bird
outlines can be used on the right
of the billboard to create visual in-
terest. The text must be reversed
out in white over the PIC Primary
Dark Grey corporate colour (C60
M40 Y39 K25).

The words Public Investment Cor-
poration (SOC) Limited and the
slogan “Committed to serving
our clients” must appear in white
in the centre of the billboard.

Public Investment Corporation SOC Limited
Tet: 27 12 747 3400 | Email: info@pic goviza | warw, pic.gov.za

Investing in South Africa’s growti==as

Public Investment Corporation

Committed to serving our clients

ADVERTISEMENTS

www.pic.gov.za

Horizontal electronic banner ad

www.pic.gov.za

Vertical electronic banner ad
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18.6 ELECTRONIC
ADVERTS

Electronic banner adverts must
adhere to the online specifca-
tions (refer to Section 17). When
designing for web please make
sure that the design is in RGB and
that the pixel specifcations are
correct. The banner advert must
have a similar look and feel to the
website.

The PIC logo must appear in the
top left corner, and the slogan
must appear left-aligned in the
bottom left corner or centred at
the bottom of the electronic ban-
ner. PIC corporate colours must
be used, and approved signature
images can also be utilised. PIC
bird outline drawings and solid
shapes can be incorporated, using
the two PIC Primary colour and
one PIC Secondary colour combi-
nation. A vertical and horizontal
electronic banner format can be
used where necessary.

Please request exact pixel dimen-
sions when designing an electron-
ic banner.



SECTION 18

18.7 FOOTER FORMAT

Use PIC basic grid for consisten-
cy. The PIC logo must appear in
the bottom right hand corner of
the footer advertisement. The PIC
bird outlines can be used on the
right of the footer advertisement
to create visual interest. The back-
ground of the footer advertise-
ment is the PIC Primary Dark Grey
corporate colour (C60 M40 Y39
K25).

The words Public Investment Cor-
poration (SOC) Limited and the
contact details must appear in
Secondary Corporate Pale Blue or
white, and should be left aligned
in the bottom left corner. Signa-
ture images can be added to cre-
ate an eye catching design.

..-I'[.rr. .

Public Investment Corporation 50C Limited

Tel: +27 12 742 3400 | Fax: +27 12 346 3276 | Email: info@pic.gov.za | www.pic.gov.za

H Public Investment Corporation
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Proper use of the signage and us-
age guidelines will' communicate
to both-internal and external cus-
tomers the’importance of a good
wayfinding system informati
about our facilities and also

PIC brand.

The signage guidelines will help
you implement the/PIC brand ex-
pression on Signage and Outdoor
Branding. The guidelines explain
the types of approved signage and
proper message selection based
on brand darchitecture. These
guidelines will aid the selection of
sign types, sizing and placement of
signs. Signage should also deliver
a brand message that provides vis-
itors and staff with both a sense of
arrival and a sense of place.

19

public and highly visible ap-
plication of the PIC brand, signage
provides an important opportu-
nity to consistently demonstrate
our brand message throughout
our network of locations. Atten-
tion to detail, including design,
Lighting of the signage area, ma-
terials usage, visibility, legibility,
manufacture and installation are
all important factors to take into
consideration when designing PIC
signage.

SIGNAGE AND

FUBLIC INVESTRMEMT

Entrance 2

Visitor Parking ™

Staff Parking W

Visitor Parking M

Loading €
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OUTDOOR BRANDING

19.2 EXTERIOR
DIRECTIONAL
SIGNAGE

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. Exterior direc-
tional signs are pylon signs that
can be double or single sided
dependent on requirements. Ad-
ditional panels can be added to
include additional information or
for height purposes. Height is de-
pendent on visibility and typeface
must be legible.

Arial font family should be used for
signage. The typeface size should
not be smaller than 400pts. for leg-
ibility.
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SECTION 19

19.3 INTERIOR
RECEPTION

A warm welcome can only be en-
sured with consistency through-
out all signage elements. Always
use original master artwork and
never distort the logo. The indi-
vidual extruded PIC logo must be
mounted onto a background wall.

Interior reception signage can
either be in full colour perspex,
cast in iron metal or applied as a
vinyl sticker print. The PIC birds
in fLight be used to create visual
interest (Option 1). Solid birds or
outlined birds can be used in a
creative way, in order to make the
reception area warm and inviting
(Option 2).

Option 1

Option 2

Public Investment Corporation

SIGNAGE AND
OUTDOOR BRANDING

Meeting Room

eting Room
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19.4 INTERIOR
LOCATION SIGNAGE

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. Interior direc-
tional signs are pylon signs that
can be double or single sided
dependent on requirements. Ad-
ditional panels can be added to
include additional information or
for height purposes. Height is de-
pendent on visibility and typeface
must be legible.

Arial font family should be used for
signage. The typeface size should
not be smaller than 400pts. for
legibility.
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SECTION 19

19.5 ENTRANCE WAY
FINDING

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. Exterior direc-
tional signs are pylon signs that
can be double or single sided
dependent on requirements. Ad-
ditional panels can be added to
include additional information or
for height purposes. Height is de-
pendent on visibility and typeface
must be legible.

Arial font family should be used for
signage. The typeface size should
not be smaller than 400pts. for
legibility.

PUBLIC INVESTMENT
CORPORATION®
Est. 191

Visitor Parking

Public Investment Corporation Corporate Identity Manual

SIGNAGE AND
OUTDOOR BRANDING

19.6 VISITOR PARKING

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. Exterior direc-
tional signs are pylon signs that
can be double or single sided
dependent on requirements. Ad-
ditional panels can be added to
include additional information or
for height purposes. Height is de-
pendent on visibility and typeface
must be legible.

Arial font family should be used for
signage. The typeface size should
not be smaller than 400pts. for
legibility.
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SECTION 19

19.7 RECEPTION WAY
FINDING

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. Interior direc-
tional signs are pylon signs that
can be double or single sided
dependent on requirements. Ad-
ditional panels can be added to
include additional information or
for height purposes. Height is de-
pendent on visibility and typeface
must be legible.

Arial font family should be used for
signage. The typeface size should
not be smaller than 400pts. for
legibility.

FUBLIC INVESTMENT
CORPORATION®
Eit. 1900

Public Investment Corporation

SIGNAGE AND
OUTDOOR BRANDING
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19.8 ROAD SIDE

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. Exterior direc-
tional signs are pylon signs that
can be double or single sided
dependent on requirements. Ad-
ditional panels can be added to
include additional information or
for height purposes. The signage
must be visible from the road side.
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SECTION 19

19.9 MAIN BUILDING

Always use original master art-
work and never redraw or distort
the logo. The main building sig-
nage must be eye catching and
visually interesting.

The PIC logo should not exceed
the size of 2m wide and should
not be smaller than 1m so that it
can be visible from the roadside.
The logo past be cast in iron and
bolted to the side of the main
building that is facing the road.

The PIC birds came be used to cre-
ate visual interest. Solid birds or
outlined birds can be used.

PUBLIC INVESTMENT
CORPORATION®

Est. 1911
\

Public Investment Corporation

SIGNAGE AND
OUTDOOR BRANDING

PUBLIC INVESTMENT
SLRPORATION®

ENTRANCE
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19.10 ENTRANCE
DOORS

Always use original master art-
work and never redraw or distort
the logo. The entrance way sig-
nage must be eye catching and
visually interesting. The PIC birds
came be used to create visual in-
terest. Solid birds or outlined birds
can be used.
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SECTION 19

19.11 BOARDROOM
DOORS

For wooden boardroom doors,
brand a clear perspex sign with
the boardroom number and PIC
bird elements. This sign can then
be nailed onto the wooden door.

If the boardroom is glass, the sig-
nage can be frosted onto the glass
or a vinyl sticker print can be stuck
to the door.

Always use original master art-
work and never redraw or distort
the logo. To create catching and
visually interesting room signage,
the PIC birds came be used. Sol-
id birds or outlined birds can be
used.

X
=
Boardroom 1
i \

S

Vinyl sticker signage

Perspex signage

Frosted glass signage

Public Investment Corporation

Option 1

Option 2

SIGNAGE AND
OUTDOOR BRANDING

FUBLIC INVERTLSENT

LCEm T

Commitied to serving our cliepts
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19.12 EXHIBITION
STAND & COUNTER

The stand features the full colour
PIC brand identity and visual lan-
guage elements to create a dy-
namic layout. Signature images
must be used to represent the
relevant PIC divisions.

Option 1 - When using the podi-
um in front of the stand, the po-
dium is branded with PIC Master
Identity and visual elements.

Option 2 - When the podium is
placed away from the stand, the
podium is branded with the PIC
logo, slogan and brand elements.

Specifcations

3x3 5 panel

3375mm x 2250mm

Each Panel 675mm

4x4 6 Panel

4050mm x 2250mm

Each Panel 675mm

Branded PIC podium can be place
in front of exhibition stand.
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SECTION 19

19.13 WHITE
COROLLA VINYL
DECAL

PIC vehicle branding must adhere
to all rules and regulations of the
PIC brand. The logo exclusion
zone must be taken into consid-
eration, and visual elements can
be used to create dynamic vehicle
branding. The vehicle branding
can be a magnetic decal or a vinyl
print application.

The vinyl application features the
visual elements and the full colour
PIC identity applied in a dynamic
way.

012 742 3400

wiwnw. pic.gov.za

Public Investment Corporation

SIGNAGE AND
OUTDOOR BRANDING

Commited to serving our clients

[ 02 742 E00—
t_ L_WWw.pic.gov.za

19.14 WHITECOROLLA
MAGNETIC DECAL

PIC vehicle branding must adhere
to all rules and regulation of the
PIC brand. The logo exclusion
zone must be taken into consid-
eration, and visual elements can
be used to create dynamic vehicle
branding. The vehicle branding
can be a magnetic decal or a vinyl
decal application. The magnetic
decal features the visual language
and the full colour 3D PIC brand
identity silk-screened.

Corporate Identity Manual




ELECTRONIC
NEWSLETTER

uf 20.2 BANNER HEADER
When designing the PIC electron- AND FOOTER

ic newsletter, one” must keep a
tight foeused approach. The topic The PIC
of information must be clear and
oncise. The electronic newsletter
ust be brief, and to the point.
he layout must be clean and sim-
ple so that it is easy to read,online.

SECTION 20

electronic  newsletter
header/footer is similar to the PIC
electronic tail-ends/footers. The
logo can appear on the top left
or right hand corner. The heading
“Online Newsletter” appears on
the bottom right hand side of the
header. This heading can also be
content-specifc according to the
topic of the information of that
volume of the electronic newslet-
ter.

RGB colour values must be used
when creating all online applica-
tions.

The slogan must always appear
on the footer in the PIC colour
Secondary corporate colour, Dark
Orange (R231 G73 B34).

PIC signature images or con-
tent-specifc images can be used
on both the header and footer.
The PIC bird solid and outlined el-
ements can be added on the right
or left of both the header and foot-

er.

&

Y Electronic newsletter header

Committed to serving our clients

3 £ i

Electronic newsletter footer

Corporate Identity Manual
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SECTION 20

20.3 ARTICLE COVER

The cover page of the newsletter
must adhere to all PIC guidelines.
The PIC logo must appear at the
top left hand corner. The PIC bird
outline drawings and solid shapes
can be incorporated with a rele-
vant image to create a dynamic
layout. The slogan must appear
centred at the bottom, in PIC Sec-
ondary Corporate Dark Orange
(R231 G73 B34).

Public Investment Corporation

ELECTRONIC
NEWSLETTER

Corporate Identity Manual

20.4 ARTICLE LAYOUT

The newsletter layout must be
clean and bold. The PIC bird line
drawings are used in a creative
way to create an interesting lay-
out. They can only be reproduced
in the PIC corporate Primary or
Secondary colours.

Headings are typed in Arial Regular
14pts in size, in PIC Dark Orange
(R231 G73 B34). Body copy is
typed in Arial Regular, in 11pts and
must be in PIC Dark Blue Grey (R76
G92 B97).
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The PIC brand is represented in
everyday use through the guide-
lines setforth-in this promotional
items section. Promotional items
are daily reminders of the P
brand, and therefore have to/be
andled with care and attention
to detail.

Preferably the full PIC logo should
appear on every itemy produced.
The logo can be applied in full
colour, using a dome sticker or a
full colour print. If'this is not pos-
sible (such as emproidery, engrav-
ing, embossing/ and one colour
prints) the logo can be applied
in one colour./For one colour ap-
plications, please refer to Section
2.8, Colour

Identity Usage Matrix. The logo
can also be/reversed out in white.

21

PIC has a visual language that is

ade up of certain elements that
are derived from the PIC bird icon
shape. This language can be used
to enhance a design where need
be.

For promotional items, always use
CMYK colour values as this will
create cost-effective brand items.

Full colour silk-screen print application

Two-colour embroidery application

One-colour silver embroidery application

PROMOTIONAL

Corporate Identity Manual

ITEMS

21.2 CAPS AND
BEANIE

Position the logo as prominently
on the cap as possible in all appli-
cations. Where possible, the full
colour logo should be applied as
a silk screen print.

If not possible, (as in the case of
embroidery), one or two-colour
applications are allowed, with
consistency of the brand princi-
ples as priority. The basic colours
are silver, PIC Primary Light Blue
and PIC Dark Grey Blue and these
can be used to accommodate
one/two-colour applications.

Beanie One-colour embroidery application
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21.3 USB STICKS

The PIC brand is represented in
everyday use through the guide-
lines set forth in this promotional
items section. Promotional items
are daily reminders of the PIC
brand, and therefore have to be
handled with care and attention
to detail.

The full PIC logo must always ap-
pear on every item produced. The
logo can be applied in full colour,
using a dome sticker or a full col-
our print, or applied in one colour
engraving.

USB - dome sticker application

USB - engraved

Public Investment Corporation
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ITEMS

21.4 LANYARD

For lanyards and branded ribbons,
the PIC logo and slogan can be ap-
plied in a horizontal applications
(next to one another). Keep the
specifed minimum size of 40mm
for the PIC logo icon in mind. The
by-line may not be smaller than
7pts, for legibility purposes.

The full logo and Dark Orange
slogan can be silkscreened onto
the lanyard. If the lanyard is a Dark
colour then the logo and slogan
can be reversed out in white. The
logo and slogan can also be em-
broidered.
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21.5 CORPORATE
GIFTS AND BRANDED
RIBBON

For gifts and branded ribbons
the PIC logo and slogan can be
applied horizontally (next to one
another). Keep the specifed min-
imum size of 40mm for the PIC
logo icon in mind. The by-line
may not be smaller than 7pts, for
legibility purposes.

The full colour logo and Dark Or-
ange slogan can be silkscreened
onto the ribbon. If the ribbon is
a Dark colour, then the logo and
slogan can be reversed out in
white. The logo and slogan can
also be embroidered in PIC Cor-
porate Orange.

Public Investment Corporation

PROMOTIONAL
ITEMS

21.6 UMBRELLA

The full colour PIC logo appears
on one of the umbrella panels.
The logo should be centred.

The PIC umbrellas may only be
reproduced in the PIC Primary
and Secondary colour, no other
colours may be used.

Standard PIC corporate umbrella The PIC solid and outlined bird
icons can be used in a creative
way to create visual interest and
make a statement.

To the left are examples of a
standard PIC corporate umbrella,
and then Dark and a Light colour
variations. The second two um-
brellas are more creative and less
corporate.

Umbrella - Dark Option

Umbrella - Light Option

Corporate Identity Manual
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21.7 PENS

For pens, the PIC logo and slogan
can be applied horizontally. Keep
the specifed minimum size of
40mm for the PIC logo icon. The
by-line may not be smaller than
7pts.

The PIC logo and slogan can be
foiled onto the pen. This will cre-
ate a high-end look. The PIC logo
and slogan can also be engraved
or chemically etched onto the pen.
For a cost effective option, the PIC
logo and slogan can be applied as
a vinyl sticker to the pen.

The PIC bird line drawings can
also be added near the base of the
pen to create visual appeal.

21

Option 1 - Two-colour foiling
Option 2 - Engraved
Option 3 - Full colour vinyl print

Public Investment Corporation
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ITEMS

21.8 BUSINESS CARD
HOLDER

A silver metal business card box
with the PIC identity chemically
etched in the bottom left hand
corner of the cover.



21.9 CORPORATE BAG

The carry bag features the PIC
identity in one colour on the front
in the bottom right of the bag
fap.

The PIC bird icon can also be em-
blazoned on the hand cover on
the carry strap. Both identity and
PIC bird icon are made out of
moulded raised plastic. Either the
Primary corporate Light Blue or
Dark Blue Grey can be used.

Public Investment Corporation

PROMOTIONAL
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ITEMS

21.10 CONFERENCE
BAG

This canvas conference bag fea-
tures the PIC identity embroidered
in Grey/silver thread on the front
of the bag. The identity must be
sized to Tt on the bottom left hand
side of the panel that is available.
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21.11 SATCHEL BAG

The satchel bag features the full
colour PIC identity on the front of
the bag. The identity must be cen-
tred and sized to ft on the bottom
centre of the panel at the bottom
of the bag. The PIC bird icon can
also be emblazoned on the side of
the satchel near its base.

Please ensure that the thread used
is white/silver or matches the PIC
Primary corporate Pantone col-
ours:

Dark Blue Grey (top wing and log-
otype): Pantone 431 C.

Light Blue (bottom wing): Pan-
tone 5425 C.

Public Investment Corporation
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ITEMS

21.12 COOLER BAG

The cooler bag features the full
colour 3D PIC identity on the cor-
porate Cream background. Silk-
screened onto the plaque of the
Black cooler bag. The PIC bird
icon is also silk-screened onto ei-
ther white zipper tags or foiled
onto Black zipper tags.
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21.13 CAR SHADES

Option 1- The full colour 3D PIC
identity and visual language is
silk-screened onto a foldable sun-
shade. The sunshade is silver in
colour. The PIC bird icon is silk-
screened in silver onto a Black
pouch, which holds the sunshade
when folded up.

Option 2- The full colour 3D PIC
identity and visual language is
silk-screened onto a foldable sun-
shade. The sunshade background
is the PIC Secondary Dark Blue
Grey (C60 M40 Y39 K25) colour.
The PIC bird solid icon and out-
lined icon are silk-screened onto
the sunshade when folded up.

21

PUBLIC INVESTMENT
( l..:l’-:_l"f?i-i:r':Ll..l.'.'.

131

Option 1 - Light option

Option 2 - Dark option

Public Investment Corporation
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Option 1 - Light option

VESTMENT

Option 2 - Dark option
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21.14 FLAG

Option 1 - The corporate fag fea-
tures the full colour PIC logo on
the gradient on the PIC Second-
ary Pale Blue colour (C23 MO Y1
K0). The sizes of the fags may
vary. This artwork is to show the
identity proportionate to the item.
Also the PIC bird logo icons and
outlined bird icon may be used on
the fag to create visual interest.

Option 2 - The corporate fag fea-
tures the two colour PIC logo on
the gradient (Dark Grey: Pantone
433 C to Dark Blue: Pantone 5405)
corporate background printed
centred onto fag cloth. The sizes
of the fags may vary. This artwork
is to show the identity proportion-
ate to the item. Also the PIC bird
logo icons and outlined bird icon
may be used on the fag to create
visual interest.



21.15 LEATHER
FOLDER

A corporate leather folder features
the PIC identity either chemically
etched on the metal clasp or em-
bossed into the leather cover. The
PIC bird icon in line work can also
be introduced (debossed into the
leather) if a plain leather folder is
used.

Public Investment Corporation

PROMOTIONAL
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ITEMS

21.16 GOLF SHIRTS
AND T-SHIRTS

The use of the PIC brand on
T-shirts should adhere to the over-
all guidelines. The logo should be
clearly visible, with applications
depending on the material and in-
tended purpose. The logo should
appear on the front of the shirt, on
the right hand side.

The logo on the golf shirt should
be embroidered in one-colour/
two-colour applications. Please
see Section 2.9 for logo reverse
applications.

For T-shirts the PIC solid bird and
outlined logo icons can be used in
a creative way.

Please see below two colour op-
tions.
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21.17 RUNNING SHIRT

The running shirt features the
two spot colour PIC identity
silk-screened on the bottom
right hand side of a white
running shirt. The PIC bird icon
is silk-screened and centred on
both sleeves near to the hem.
Please ensure the PIC Primary
corporate Pantone colours are
used.

Dark Blue Grey (top wing and log-
otype): Pantone 431 C.

Light Blue (bottom wing): Pan-
tone 5425 C.

i

-
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21.18 RUNNING VEST

The vest features the two
spot colour PIC identity
embroidered on the top centre
of a white running vest.

Please ensure that the thread
used matches the PIC Primary
corporate Pantone colours.

Dark Blue Grey (top wing and log-
otype): Pantone 431 C.

Light Blue (bottom wing): Pan-
tone 5425 C.



21.19 SWEATER WITH
BUTTONS

The sweater features the two
spot colour PIC identity embroi-
dered on the top left hand side
of a Cream coloured sweater.
Please ensure that the thread used
matches the PIC Primary corpo-
rate Pantone colours.

Dark Blue Grey (top wing and log-
otype): Pantone 431 C.

Light Blue (bottom wing): Pan-
tone 5425 C.

Public Investment Corporation

PROMOTIONAL
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ITEMS

21.20 WINDBREAKER

The wind breaker features the
two spot colour PIC identity em-
broidered on the top left hand
side of a off-white or Grey wind
breaker. The full colour PIC identi-
ty is also embroidered on the back
of the sweater, below the collar.
Please ensure that the thread used
matches the PIC Primary corpo-
rate Pantone colours.

Dark Blue Grey (top wing and log-
otype): Pantone 431 C.

Light Blue (bottom wing): Pan-
tone 5425 C.



21.21 V-NECK
SWEATER

The V-neck sweater features the
two spot colour PIC identity em-
broidered on the top left hand
side of a Black V-neck sweater.
Please ensure that the thread used
is white.

Public Investment Corporation
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ITEMS

21.22 ZIPPER SWEATER

The zipper sweater features the
two spot colour PIC identity em-
broidered on the top left hand
side of a Black zipper sweater.
Please ensure that the thread used
matches the PIC Primary corpo-
rate Pantone colours.

Blue Grey (bottom wing and logo-
type): Pantone 431 C.
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21.23 TIES

The PIC corporate tie 1 features
the visual language in silver thread
on neutral colour ties.

The PIC corporate ties 2 and 3 fea-
ture the PIC bird icon stepped and
repeated to form a pattern.

The third tie includes the pattern
shown on tie 2 as well as the two
spot colour PIC Logo.

Public Investment Corporation

NAME SURNAME
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ITEMS

21.24 LABELS

Position the logo as prominently
on the label as possible towards
the left. Where possible, the full
colour logo should be applied as
a silk screen print.

If not possible, one or two-colour
applications are allowed, with
consistency of the brand princi-
ples as priority. The basic colours
are PIC Primary Light Blue and
PIC Dark Grey Blue as well as Dark
Grey and Light Grey. These can
be used to accommodate one or
two-colour applications. The PIC
bird logo icon can be applied to
the right of the design with an
opacity.
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21.25 SCARVES

Scarf 1

The men’s scarf features the two
spot colour PIC identity embroi-
dered at the bottom right hand
side of a Black scarf.

Scarf 2

The men’s scarf features the one
spot colour PIC identity embroi-
dered at the bottom right hand
side of a Black scarf.

Scarf 3

The women’ scarf features the
one spot colour PIC identity em-
broidered at the bottom right
hand side of a Grey scarf.

Scarf 4

The women’ scarf features the
two spot colour PIC identity em-
broidered at the bottom right
hand side of a Grey scarf.

Please ensure that the thread used
matches the PIC Primary corpo-
rate Pantone colours.

Dark Blue Grey (top wing and log-
otype): Pantone 431 C.

Light Blue (bottom wing): Par
tone 5425 C.

Scarf 1 Scarf 2

Scarf 3 Scarf 4

Public Investment Corporation
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21.26 ATM CARDS

The ATM cards features the full
colour 3D PIC identity on the top
left hand side of the card. The
visual language is used in various
designs, printed in metallic inks to
enhance the visual appeal of the
cards.

. 1
Corporate Identity Manual %
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21.27 WALLETS

The PIC identity is debossed on
the bottom right of the wallet.

PROMOTIONAL
ITEMS

21.28 CUFF LINKS

Silver cuff links with the PIC iden-
tity chemically etched in the mid-

dle of each one.

Public Investment Corporation
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SECTION 21 PROMOTIONAL
ITEMS

21.29 KEY RINGS 21.30 WATCHES

Silver metal key ring with the PIC The watch features the PIC bird

identity chemically etched in the icon foiled at the top of the watch

middle. face, sLightly to the left so that
it circles the middle point of the
watch.

165 Public Investment Corporation Corporate Identity Manual
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21.31 DESK CLOCK

The desk clock features the PIC
bird icon foiled at the top of the
clock face. The PIC logotype is
chemically etched at the base of
the clock.

Public Investment Corporation

PROMOTIONAL
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ITEMS

21.32 CROCKERY

The plates feature the two spot
colour PIC bird icon foiled at the
top of the plate proportionate to
the plate rim size. These plates
also feature the visual language
either foiled or silk-screened in the
PIC Orange Pantone 151 C.
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21.33 CUTLERY

The cutlery features either the
full PIC bird icon or the PIC bird
icon in line work as visual lan-
guage,chemically etched at the
very base of the handle.

Public Investment Corporation
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Option 1

PROMOTIONAL

Option 2
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21.34 WATER BOTTLES

Option 1 - The water bottle label
features the full colour PIC 3D
logo on the gradient (Dark Grey:
Pantone 433 C to Dark Blue: Pan-
tone 5405) corporate background
printed on the label. Also the PIC
bird logo icons and outlined bird
icon may be used to create visual
interest.

Option 2 - The water bottle la-
bel features the full colour PIC
3D logo placed in centred on the
front of the water bottle.



21.35 CONFERENCE
PAD

The conference pad features the
visual language and the full col-
our 3D PIC identity printed on a
gradient of two Pantone PIC col-
ours, Dark Grey: Pantone 433 C
and Dark Blue: Pantone 5405 C.

The pad consists of 50 sheets of
100gsm paper. They are bound
on the left side and the cover
open to the left.

Public Investment Corporation

PROMOTIONAL
ITEMS

21.36 DESK
CALENDAR

The desk calendar features the
full colour 3D PIC identity on the
top left of a narrow format with
the year embossed. The visual
language is to enhance the visual
appeal. The PIC solid bird and out-
lined logo icons can be used in a
creative way to create visual inter-
est and appeal.

Please see below examples of two

colour options.
Cover Option 2 Option 3
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21.37 WALL
CALENDAR

The calendar features the full col-
our 3D PIC identity on the top left
of the Secondary PIC Blue corpo-
rate colour (C55 M19 Y13 K1). The
calendar also features the outlined
version of the PIC bird icon in a vis-
ually appealing manner. The year
appears twice; once to the right of
the logo in the PIC Primary Dark
Grey corporate colour (C60 M40
Y39 K25) and then again in a larg-
er format in a very low opacity.

Public Investment Corporation

PROMOTIONAL
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ITEMS

21.38 EXPO BOX

The PIC logo appears in the top
right hand corner of the box. The
PIC bird outlines can be used on
the left of the box to create visual
interest. The text must be reversed
out in white over the PIC Primary
Dark Grey corporate colour (C60
M40 Y39 K25) and PIC Secondary
Dark Blue (C79 M46 Y27 K11).

Imagery relating to the text can
also be used for visual impact.
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21.39 TABLE CLOTH

The full PIC logo must be used
on the front, back and on either
side of the table cloth. The table
cloth must be printed in full col-
our (CMYK).

The PIC solid bird and outlined
logo icons can be used in a crea-
tive way to create visual interest
and appeal. The tablecloth must
be attractive but still remain cor-
porate.

Please see below examples of two
colour options.

Table Cloth - Dark Option

Table Cloth - Light Option

Public Investment Corporation

PROMOTIONAL

Promo Table - Option 1

Promo Table - Option 2

Corporate Identity Manual

ITEMS

21.40 PROMO TABLE

Option 1 - When the podium is
placed away from any other PIC
branding materials. The promo ta-
ble is branded with the PIC logo,
slogan and brand elements. A
signature image can be added for
visual effect.

Option 2 - If the promo table is
to be placed in front of a stand or
next to other branded material,
the podium is branded with visual
elements only .



21.41 GAZEBO

The full PIC logo must appear on
the front, back and on either side
of the gazebo panels. The logo
should be centred.

The PIC solid bird and outlined

logo icons can be used in a crea- 74
tive way to create visual interest o
and appeal. The birds in fLight el- "
ements can be added to the gaze-

bo design to add another dimen-

sion to the design.
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The magazine cever must be strik-
ing and captivating, in order to
capture the audience. The basic
PIC grid and corporate colours
must be used.

The logo must appear in/the top
left corner and the slogan must be
centred at the bottom of the cov-
er. For main headings, use Stone
Sans 36pts. and Stone Sans 22pts.
must be used for sub-headings.
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MAGAZINE
ARTICLES

22.2 INSIDE SPREAD

The inside spreads must be clean
and bold. The PIC bird line draw-
ings are used in a creative way to
create an interesting layout. They
can only be reproduced in the PIC
corporate Primary or Secondary
colours.

Headings are typed in Stone San
Semi, 14pts. in size, in PIC Dark Or-
ange (CO M82 Y94 K2). Body copy
is typed in Arial Regular, in 11pts.
and must be in PIC Dark Blue Grey
(C60 M40 Y39 K25).

Corporate Identity Manual
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stand panel design. The logo an
slogan must always appear on
and according to the PIC guide-
lines.

Also follow the PIC gri
tion text. Always use
size and style for body text, head-
ings and subtitles. All text must be
legible and should/not be smaller
than 30pt.

to posi-
consistent

Remember you have about “six
seconds” to attract potential vis-
itors to your /exhibition stand as
they walk down the aisles. PIC ex-
hibition stand graphics should be
bold, clear and eye catching. PIC
exhibition stand graphics should
communicate two things - “Who
PIC is” and “What PIC does”.

signature  images
should /be used throughout all
stand panel designs.

PUBLIC INVESTMENT
COAPDIRATION

Irneesting positively towands
South Arica’s dewlq'.-mmlh

ommitted to s

y

Secondary stand panel

*:r_‘:
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EXHIBITION STANDS

23.2 WALL PANELS

It is essential that PIC exhibition
stands appear in a visually consist-
ent manner. Always use the PIC
grid to ensure logo and slogan
are positioned correctly. Image-
ry should always refect the PIC
brand. Text sizes should always
be legible from distances beyond
the stand. Panel printing and con-
struction quality should always
adhere to the highest standards in
line with the PIC brand.

For best practice, main panel mar-
gin area should be 200mm. The
Secondary panel margin should
be 150mm. The height of the main
stand panel should be 2,5m and
the width of 3m. The height of the
Secondary stand panels should be
2,5m and the width 1m.

(:PUBLIC!N?EI’MENT
[ CORPORATION®
far 191




23.3 PROJECTION
PANELS

It is essential that PIC exhibition
stands appear in a visually consist-
ent manner. Always use the PIC
grid to ensure logo and slogan are
positioned correctly. The projec-
tor shines PIC branding onto the
projection panel.

Public Investment Corporation

EXHIBITION STANDS
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23.4 WALL PANELS
WITH HANGING
BANNERS

Creativity should guide the design
of the stand. Along with the help
of the Cl document, a visually ap-
pealing presentation can be con-
structed in any space. Wall panels
with hanging banners is just one
of the visual solutions that can
be utilised to showcase the PIC
brand. The visuals should always
appear as a group, with the hang-
ing elements complimenting the
background. From a distance all
elements should form a cohesive
whole.

The exhibition panels have been
combined with separate vertical
banners featuring PIC branding.
The background wall panels act
as a backdrop for the hanging
banners. The background pan-
els should consist of the bird sol-
id and outlined logo icons. The
banners should hang suspended
in front of the background wall
panels. Ensure that you do not
obscure any elements.
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pendent on the appli-
he PIC brand is applied

overall brand personality. RGB val-
ues must be used for onsscreen
transitions.

The personality and intended use
of the audio-visual’ application
should also be taken into account
when considering/ the animation
transitions.

The overall logk and feel of the
audio-visual production, includ-
ing the Title sequence, voice over
and imagery/should ft in with the
Cl guidelines as specifed in this
document.

The standard PIC animation transi-
tion design should be used for the
PIC Corporate DVD and other foot-
age to create brand consistency.

Ontheintro slide, asolid PIC Second-
ary Dark Blue (R49 G93 B125) shape
appears in the left side of the screen.
PIC bird line drawings appear in PIC
Secondary Dark Orange (R231 G73
B34) and white on the left and bot-
tom of the screen. A thicker PIC bird
line appears at the bottom, in PIC
Secondary Dark Orange (R231 G73
B34) and the slogan appears above
it in the same colour. A solid PIC
Secondary Dark Grey (R4 G25 B36)
block is placed at the bottom of the
slide so the slogan stands out.

On the Secondary slide, the solid
Blue shape is coped and placed in
the bottom left corner. The bottom
area of the slide is faded out so that
the “Titles” are legible. The Titles
are written in Black and are centred
in the middle of the slide, Arial Reg-
ular. The title is in 30pts and the
position in 20pts.

TRANSITION
ANIMATION

John Smith

Managing Director

Corporate Identity Manual
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Co-branding js”an important part

of the overall brand strategy, as it

denotes'how the overall brand re-

latesto partners and stakeholders
the market place.

CO-BRANDING
GUIDELINES

25.2 CO-BRANDING
OF SUB-BRAND AND
PROPERTIES

The PIC brand has a relationship
with various sub-brands, which

should be treated in a consistent
manner at all times. The applica-
tion and proportions of the sub-
brands will depend on the rela-
tionship between the brands and
consistent discretion should be
applied when using the PIC brand
in conjunction with other brands.

Always keep in mind the exclu-

sion zone around the PIC logo.

The same exclusion space should
E be used around the sub-brand (3
x E). Please refer to Section 2.6
Clear Space and Minimum size.
The sub-brand’s logo must be
centrally aligned to the PIC logo.

'Eﬁ'l

PUBLIC INVESTMENT

CORPORATION

E

Horizontal application
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Vertical application
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Due to the fact'that PIC owns sev-
eral corporate d commercial
properties, therefore property sig-

is very important.
/

ﬂeér use of the property ffig—

// /

e

nage and usage guidelines” will
communicate to both jnternal
and external customers that PIC
does invest in property/to aid the
economic growth of South Africa.
These signs must also support an
overall brand building approach
across the entire organisation that
is consistent with/the PIC brand.

Option 1

/.. TOLET

Tel: +27 12 7423400
www.pic.gov.za

Option 2

Ve

TO LET A

ADI BMATHAI
£27 12 742 3400

WIWIWL L OOV A A

ALY (M T CONTM AT {LITL R FAAUC TLA (IR
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PROPERTY SIGNAGE

26.2 TO LET SIGNS

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. “To Let” signs
can be double or single sided, de-
pendant on requirements. Height
is dependent on visibility and
typeface must be legible.

Arial font family should be used
for signage. The typeface size
should not be smaller than 400pts
for legibility.

The PIC solid bird icons and out-
lined bird icons can be used to
create visual interest.
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26.3 WINDOW
COVERS

Window covers are used on the
inside of the windows of building
that are “under construction”.
The window covers are also an
extension of the PIC brand and
therefore should adhere to all the
PIC brand guidelines.

The PIC full colour logo must al-
ways appear on the window cov-
ers, with the words “To Let” and
the PIC website address. The PIC
bird logo icons can be added to
create visual interest.

Option 1 - Light Option

o <OV e” 2\

Option 2 - Dark Option

Public Investment Corporation

PROPERTY SIGNAGE

Option 1 - Light Option

THIS PROPERTE-BEEONGS TO:

L f’r

Tel: +27 12 742 3400 | WiRiW.pIC.gOV.Za

Option 2 - Dark Option

THIS PROPERTY BELONGS TO:

Tel: +27 12 742 3400 | WWW.pic.goOV.Za

Corporate Identity Manual

26.4 THIS PROPERTY
BELONGS TO

It is essential that the signage sys-
tem appears in a visually consist-
ent manner. Always use original
master artwork and never redraw
or distort the logo. “This property
belongs to” signs can be double
or single sided, depending on re-
quirements. Height is dependant
on visibility and typeface must be
legible.

The logo should be centred in the
centre of the signage board. Ari-
al font family should be used for
signage. The typeface size should
not be smaller than 400pts for
legibility.

Solid and outlined the PIC bird
logo icons can be added to create
visual interest.
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26.5 CORREX BOARDS

It is essential that PIC correx
boards appear in a visually con-
sistent manner. Always use the PIC
grid to ensure logo and slogan are
positioned correctly. The projec-
tor shines PIC branding onto the
projection panel.

The PIC should appear on the left
hand side and the PIC bird out-
lines should appear on the right
hand side. The message conveyed
must be clear and concise.

Stone Sans must be used for all
text and text must be no smaller
than 300pts for legibility.

Solid and outlined the PIC bird
logo icons can be added to create
visual interest.

Correx boards can be in a portrait
or landscape format.

Option 1

TO
LET
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Option 3

OFFICES TO LET
From R10°000 per month

Tel: +27 12 742 3400 | www.pic.gov.zZa

Public Investment Corporation

CONTACT DETAILS

GENERAL INFORMATION

Country of incorporation and domicile: South Africa

Nature of business and principal activities: Investment Management

Company registration number: 2005/009094/06

Postal address
Private Bag X187
Pretoria

South Africa
0001

PUBLIC INVESTMENT CORPORATION SOC

LIMITED DISCLAIMER

Public Investment Corporation
SOC Limited (PIC), Registration
number 2005/009094/06, is a li-
censed fnancial services provider,
FSP 19777, approved by the Reg-
istrar of Financial Services Provid-
ers (www.fsb.co.za) to provide
intermediary services and advice
in terms of the Financial Adviso-
ry and Intermediary Services Act,
2002 (Act No. 37 of 2002). The
PIC is wholly owned by the South
African government, with the
Minister of Finance as a sharehold-
er representative.

Products offered by the PIC do not
provide any guarantees against
capital losses. Market fuctuations
and changes in rates of exchange
or taxation may have an effect on
the value, price or income of in-
vestments. Since the performance
of fnancial markets fuctuates,
an investor may not get back the
full invested amount. Past perfor-
mance is not necessarily a guide to
future investment performance.

Personal trading by staff is restrict-
ed to ensure that there is no con-
fict of interest. All directors and
employees who are likely to have
access to price sensitive and un-
published information in relation

Corporate Identity Manual

to the Public Investment Corpora-
tion are further restricted in their
dealings. All employees are remu-
nerated with salaries and standard
short-term and long-term incen-
tives. No commission or incentives
is paid by the PIC to any persons
and all inter-group transactions
are done on an arm’s length basis.
The PIC has comprehensive crime
and professional indemnity insur-
ance.

Directors: Mr Nhlanhla Nene, MP
(Chairperson), Mr Elias Masilela
(Chief Executive Offcer), Dr Daniel
Matjila (Chief Investment Offcer),
Ms Matshepo More (Chief Fina
cial Offcer), Mr Trueman Gopa,
Ms Dudu Hlatshwayo, Ms Sib Si-
we Ngubane, Ms Moira Mo , Mr
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